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Where the kitchenette 
replaces the pantry 


HERE’S money for you in small 6. Small cans “sample” your larger cans—your 


whole brand, for that matter 
cans for her because :— 
7. Small cans return good profits 
1. She wants canned foods in small units ‘ 
It pays handsomely to give people what they 
want. They want canned foods in small cans 
as well as in large ones. This is particularly 


2. Small cans reach a new group of consumers 
on account of the low price 


3. They open a new group of retail outlets the 
. : ; ut keep in mind that the new markets an 
4. ion SS where they con- new buyers of small cans make Quality all the 


} more an essential factor in packing. Canco 
5. Low price tempts customers to experiment Service is at your call in any problem con- 
with new varieties of canned foods nected with Better Canned Foods. 


AMERICAN CAN COMPANY 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON — FIBRE 


METAL SIGNS AND pe FIXTURES 
‘CANCO) 


ORAD 
: 
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| ARTISTIC 


CANS 

WEIRTON,W.VA.~\ MILLION CANS PER YEAR 
BALTIMORE MD 


LARKSBURG, 


. 
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BRAND OF 


Esovrs ALL THE QUALITIES THAT CONSUMERS DEMAND 


 — box shipped contains Tinplates of uniform quality, flat, clean, 
square, evenly coated and of steel made especially to our specification 


Renneetion of manufacture always welcome — and suggestions from 
customers heartily invited 


W e have tradition behind us — confidence for the future and will stand 
behind our Tinplates at whatever cost 


C. I. F BUSINESS NEGOTIATED 
SIZE — 28" x 20"— A SPECIALTY 


THE 


LIMITED 


| 
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MORRAL BROTHERS 


MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


PATENTED 


Portland. Maine 
ordand, Morral Bros. Oct. 1, 1927 
Nov. 9, 1926 Morral, Ohio 
Good Morning: 
Morral Bros. Referring to your inquiry the working of the new Morral Corn 
Morral, Ohio Cutter with the spur feed wheels, we wish to say that we are highly 
Gentlemen: pleased with the machine you installed for us this season. 
: This is by far the best feed that we have seen on any Cutter 
The Morral Double Huskers and Morral Cutters installed in our and you may be interested in knowing that the machine handled 
canneries have fulfilled all claims made by you. We find their cap- all sizes of corn without clogging whatever. We had a lot of very 
acity large, their waste negligible, and theiroperation economical. smali corn this year and many nubbins, and even these fed in the 
Moreover, we were delighted at the adaptability of the machine to 
a simple and economical layout. and we congratulate you on this. 
Yours truly, With kindnest regards, we are 
Burnham & Morrill Co. Cordially, 
Geo. B. Morrill, President W C. Pressing Co. 
H. G. Pressing 
= 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS Fadry., & Mach., CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


ERMOLD 


IS THE HALLMARK OF EFFICIENCY 
IN LABELING MACHINES. 


TO USE AN .ERMOLD IS TO KNOW 
THE ABSENCE OF TROUBLE FROM 
SHUT-DOWNS ANDA PERFECT FINISH 
TO YOUR PACKAGES. 


CAN WE BE OF SERVICE? 


Edward Ermold Company 


World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


Canadian Agents Australia France, Belgium and Italy 
Freyseng Cork Co., Ltd. H. Dowsing R. J. Lecomte, 
Montreal & Toronto Sydney 11 Place des Vosges, Paris 

Germany, Denmark and Sweden —Anton Peterson & Henius, Copenhagen 

Brazil—Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro 

Argentine —Sociedad Anonima “Fides”, Buenos Aires 
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exeel Our Labels 


in‘Desi are the Highes est Standard 
ro) f Artistic) for Commnyereial Value. 


Ask for our Superior Line for your vn Grade. 


Stecher Lithographic ©. 
Rochester, NY. 


* 


Our New 1928 Model 


of the MONITOR Jumbo Pitter for Cherries 
has a material improvement in the Pit 
Wiper. 


Each wiper is individual in construction, being 
removable and replaceable without disturbing 
the other wipers. On former models, all the 
wipers had to be removed from the shaft to get 
ata wornone. In this model, any one of them 
can be taken out and replaced without regard to 
the others. 


The MONITOR Cherry Pitter still leads and 
sets the pace. If you have not operated the 
modern MONITOR, you do not know the ‘joy’ 
of operating a high class Pitter. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 BROCTON, N. Y. 
(Formerly at SILVER CREEK, N. Y.) 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto., Md. 
Canadian Plant Jno. R. Gary Inc., 726 Harrison St. 
rown Boggs Lt amilton nt. 
Tillsonburg, Ont. Supply Company 
Sait Lake City, Utah 


~ : 
— 
7 
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Associated Seed Growers, Inc. 


Comprising 
JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED _ COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the enamel 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipnient 
or under future contract. 


Main offices, New Haven, Connecticut ~ 
Branches in Nine States 


| Color Printing Headquarters 


BELS 


* 
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\ What The Builders Rejected 


a0 < ag The can which was once looked upon with suspicion 
and fear is now welcomed everywhere because of its 
4 delicious, pure, and appetizing contents. 


\ VL | P has played a part in assisting the canner to insure such wholesome, 
| pure, sanitary conditions of manufacture that, with rare exception, 

the contents of canned foods are always pleasing in appearance 
E_ and delicious to the taste. 


w This pure, greaseless cleaner not only cleans clean, but it puri- 
fies, deodorizes, and rinses so freely that canning equipment can 


iL always be maintained free from preventable causes of quality 
spoilage. 
a) Ask your supply man for 
= “WYANDOTTE” 


The J. B. Ford Co., Sole Mfrs. 
Wyandotte, Michigan 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4 & 


Circle Crane, radius up to 18 ft. — 40°’ x 72” and other 5tiers. Also Special Sizes 
MADE BY 
ZASTROW MACHINE CO., Inc. 
Foot of Thames St. 
BALTIMORE, MD. 


Steam Boxes 
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successful purchase 


F YOU, Mr. Canner, had a satisfactory source of supply for every purchase you are called upon to 
make, what a pleasure your job would be. However, changing standards and methods of pro- 
duction make it difficult on some items. 
< It has been our aim to have every user of Gibraltar Boxes a satisfied customer. We don’t claim we 
can make your boxes better than every other manufacturer—we never said ours was the BEST 
box made. We do guarantee to make a GOOD box—one that meets every test—made right and 
priced right. 
We have the plant. facilities, the organization and the engineering ability to take care of your 
Corrugated Box requirements—with SATISFACTION insured. 


GIBRALTAR CORRUGATED PAPER CO, Inc. 


Bergen Turnpike & 36th St., ; NORTH BERGEN, N. J. 


FOR ‘STRENGTH: 


THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - - $3.00 
Canada - - - $4.00 
Foreign - - $5.00 
Extra Copies, when on hand, each, .10 


ADVERTISING RATES — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
BALTIMORE, Mp. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADB 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITor. 
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EDITORIALS 


HE CONVENTION CITY — The announcement 

that Chicago (and the Stevens Hotel) has been se- 

lected as the 1929 Convention City, did not cause 
the wide wave of interest that that sort of announce- 
ment used to make. This is probably due to the fact 
that this year there was no long debate and discussion 
as to the city to be chosen. In all the past years the 
Committee, composed of the President of the three As- 
sociations making up the National Convention—the 
National Canners, the National Food Brokers and the 
Canning Machinery and Supplies, were compelled to 
travel from one city to another to look over the possi- 
bilities, and then were obliged to meet and smooth out 
the varying opinions and desires of their respective 
members. And the task was too often a real burden— 
hard, thankless work, which, however, these officers in- 
variably did with the greatest good-will and at heavy 
sacrifice of time and money. Chicago, however, and 
the Stevens Hotel, performed so well at last year’s 
Convention, and evidently to the satisfaction of the 
great majority, that the selection this time was easy. 
In other words, they earned a return engagement, and 
they are getting it. 


HAT’S THE MATTER WITH THE CANNED 

FOODS INDUSTRY?—That question is con- 

stantly asked in some quarters, and because of 
the mental condition of the questioners the answer is 
usually a doleful one. But that is not the proper answer 
to the question. Broadly speaking, the answer should 
be, Nothing! For there is nothing radically wrong with 
the canned foods industry. The industry, per se, is in 
better shape than ever before in its life, the goods bet- 
ter thought of, more of them bought and consumed, 
and more packers putting up really creditable goods 
than ever before. What more could one ask? 

And, if this were not so, there would not be seen 
the heavy investments of intelligent capital going into 
it. Wall Street may be cussed and discussed as a gam- 
bling hell purely and simply, but that is not true either. 
Men with money to invest do not simply throw it around 
recklessly, nor follow the wild invitations of wildcat 
brokerage concerns—that is not the intelligent money. 


The “suckers” and the get-rich-quick Wallingfords fall 
into the traps of these schemers. But when you see 
stocks like the American Can and the Continental Can 
hovering near or above the hundred mark you may 
rest assured that real money, intelligent money, knows 
that the industry on which these great concerns largely 
depend is sound. And again, if the outlook for the can- 
ned foods industry were not good, we would not see the 
California Packing Corporation taking over additional 
canning plants; the Campbell Soup Company building 
new plants in the West; the famous tobacco million- 
aires, the Reynolds Brothers, entering the canning bus- 
iness with a well-known canner and buying up a string 
of canneries in the Central West, Wisconsin and over 
on the Peninsula. And, speaking of Wisconsin, if the 
canning industry was not sound you would not see the 
Columbus (Wis.) Canning Company going down into 
the Ozarks to establish a pea cannery, because these 
men know the industry and know its prospects. 


There is nothing wrong with the canned foods in- 
dustry. It remains today the greatest of all the food 
industries, which is to say the greatest of all indus- 
tries, as foods will always be. But there is much wrong 
with some of the individuals in that industry, and 
wrong with the manner in which they attempt to con- 
duct their business. 


If, then, you are among those who have been ask- 
ing that question and answering dolefully, look about 
you and see that the trouble is with the individuals, and 
not with the industry. Take that all the way down the 
line and it will apply—canner, broker, distributor, re- 
tailer, and on into the machinery and supply lines. Be- 
cause in every one of these separate and, distinct call- 
ings you will find eminently successful operators who 
are more than well satisfied with their work and its re- 
turns, and not just one or two or just a few, but many. 
And if many can live and prosper at the callings, so can 
others. 


It is, of course, that we are in a new day: a new 
day of sanitary canneries, selecting their raw produce 
carefully and producing a “want-more” quality of can- 
ned foods, and offering it to the consuming public 
under an intelligent and easily understood label, etc., 
etc. In other words, they are injecting real business 
into every move they make, and because that is so they 
are meeting with a business-like reception, and result. 
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It has been said that the main fault of the canners as a 
body is that they are “leaners,” always depending 
upon someone else to do what they ought to do them- 
selves. And that is largely true, or at least too often 
true. That belongs to last century, and is no longer 
in stvle with the man or firm that expects to “get 
there.” Possibly never before in the history of the 
world was the individual as well able to carve out his 
own successful path as he can today, but he must do 
this carving. Look about you and you will see that the 
big successful canners are not concerned about * sur- 
plus” or overproduction, “markets below cost,” and 
much less about meeting the lowest prices heard any- 
where. And we learn that some of the big, aggressive 
wholesale grocers are*doing more and better business 
than ever before in their lives. 

If we think there is anything the matter, the mat- 
ter is probably with us. 


HEY ARE BLOOD-BROTHERS, THE FARMER 

AND THE CANNER—If we allow ourselves to be 

persuaded by the reports which come to us from 
out of the West, the conclusion is inescapable that the 
farmers—all the farmers—deeply resent the vetoing 
of the McNary-Haugen bill by President Coolidge, and 
that they promise retribution of a very formidable kind 
when their suffrages shall be sought by Mr. Hoover, or 
by any other friend of President Coolidge’s, in the 
forthcoming presidential election. . 


everywhere regarded as a credible and trustwor- 
try witness for the farmer. And Mr. White’s ad- 
monition to the farmer was, we believe, sometime ago 
thus tersely stated: “Raise more corn and less hell.” 
Mr. White is not favorably attracted to the idea of 
marshaling 100,000 farmers of the Middle West at the 
convention which is to be held in Kansas City, and 
there give expression to the grievances which they suf- 
fer and of the profound contempt in which they hold 
the present administration because of its neglect to ob- 
tain for them the precious boon contained in the Mc- 
Nary-Haugen bill. During convention week Mr. White 
is reported as saying that Kansas will have need of all 
its able-bodied men to harvest a wheat crop of perhaps 
140,000,000 bushels, and these 100,000 farmers who 
would move on to Kansas City with a view to castigat- 
ing the Republican party could be better used, during 
that period, in the teeming wheat fields of Kansas. 
From still another source we are reminded that the 
farmers are not so unhappy as would appear, particu- 
larly those who have been shrewd enough to bring mod- 
ern methods of distribution into their economy. We 
are told that as many as 2,700,000 farmers are now 
members of co-operative associations, some of which 
have gone into market to obtain the very best sales 
talent the market was capable of affording. One of 
these co-operative associations, dealing largely in cot- 
ton, has retained a sales director at a salary of $24,000 
a year, and this sales director, following modern meth- 
ods of merchandising cotton, is obtaining more money 
per pound for that product than would otherwise be 
possible. He is, because of the highly satisfactory re- 
sults he is obtaining for his consituents, proving him- 


self a much less expensive man than the average hired 
man the farmer employs. 


Me WIILLIAM ALLEN WHITE, of Kansas, is 
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The farmer is just that—a farmer; he isn’t trained 
in the intricacies of distribution. He thinks intensively 
in terms of the things of the soil, in the things of farm- 
ing. Essentially, the farmer is a producer, and nearly 
always he has left the distribution of his commodities 
to those who made a particular business of such distri- 
bution. Sometimes the returns made the farmer have 
proved adequate enough, but perhaps more often than 
not they have not proved adequate at all. The farm- 
er’s experience of selling has been unhappy enough. 
He has proved himself an inefficient seller, and so he 
would employ a salesman, at a salary of $24,000 a 
year, to do what he has rarely been able to do success- 
fully—sell his crops. 

“When the devil got sick the devil a monk would 
be, but when the devil got well the devil a monk was 
he.” It is the habit of the farmers, and of other ele- 
ments of the people as well, to seek the friendly inter- 
vention of the Federal government when their own 
efforts fail them in accomplishing the realization of 
their hopes. They run to Washington for deliverance 
from all their ills, and this tendency is not a whole- 
some one. It will not prove a happy thing for the 
farmer, nor for the canner, nor for any other group of 
the people, when the dictum of a bureau at Washington 
shall order and control all our functioning. Bureauc- 
racy at Washington has grown at a rapid pace during 
recent years, and its further growth may well be 
viewed with alarm. If bureaucracy shall continue to 
grow, the time may come when the most intimate of 
our personal concerns will come under the regulation of 
a Washington bureau; even the bearing and the rear- 
ing and the educating of our children may be governed 
or regulated by government fiat. 

Mr. White knows his farmer, and when he ad- 
monishes him to “raise more corn and less hell” he 
speaks with a knowledge gained of the most intimate 
intercourse with the tiller of the soil. A farmer is a 
farmer wherever you find him, and farmers all speak 
the same language, that of the soil. The famous Kan- 
sas editor knows what we all know, that the farmer has 
often, all too often, been very badly treated, but wheth- 
er a panacea for the ills of which he suffers, and has 
long suffered, is to be found in the domain of politics 
there may well be a doubt, and a serious doubt at that. 


The farmer needs precisely what the canner has 
long needed—somebody to distribute his products in an 
orderly way. It is not at all strange that the sales 
problems of the farmer should be of a piece with those 
of the canner; it would be strange if they were not. 
And, if we shall look closely, we shall see that the sell- 
ing methods followed by the farmer are not essentially 
different from those followed by the canner. The 
farmer grows crops, and, harvesting them, hopes that 
he may sell at a profit. The canner cans the farmer’s 
crops, and when his product is ready for market hopes 
that he may find a profitable buyer for them. Hope 
springs eternal in the farmer’s breast, and in the can- 
ner’s, too; and sometimes these hopes are realized, but 
more frequently they are not. 

And so the farmer is beginning to lose faith in 
this thing of merely hoping for things to turn up, after 
the manner of Micawber. The farmer, after long, long 
years of vain hoping, is beginning to appreciate the 
wisdom of translating these intangible hopes of his into 
terms of concrete, definite performance. And he is, in 


some instances, finding that it pays him to hire a bus- 
iness man, even at a salary of $24,000 a year, to find 
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A “KWIK-MIX” IN YOUR PLANT 
ELIMINATES FLAT SOURS AND SWELLS.. 


Mixes quickly 
and_ operates 
inexpensively 


Makes brine under 
highest sanitary 
conditions x % 


= thermophiles, = 


bacteria which cause flat sours and swells, develop pro- 
lifically in wooden tanks used for making or storing 
brine -- as has been pointed out by the Research Laboratory of the 
National Canners Association. The sanitary glass lined surface of 
the Kwik-Mix prohibits such a condition from ever occurring. 
Moreover there is no possibility of copper sulphide ever discol- 
oring the product since this unit is glass lined and equipped 
with a silver plated coil. The Kwik-Mix is made in 60-100-200 
gallons capacity, is attractively priced and aside from making 
brine may also be used for syrups or for other purposes where 
fast heating is required. 


Let us send you the Kwik-Mix Bulletin — Write! 


THE PFAUDLER COMPANY 


Canning Division & & & ROCHESTER, NEW YORK 


GLASS LINED - 
: 
| 
| 
| 
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profitable markets for his products. The farmer, not 
unlike the canner, is efficient enough in the things of 
production, but, like the canner, is often found woe- 
fully deficient in the things of distribution. 


And that’s the canner’s problem—distribution ; it 
is the only problem now challenging the canner’s atten- 
tion. In point of the things of production the farmer 
may be said to be well-nigh letter perfect, but he has 
often proved himself a clumsy performer in the field of 
distribution. The canner is efficient enough in the field 
of production. True, he is often found canning things 
not too wisely, but too many; and that’s because he 
doesn’t know his markets nor the needs of them. 


The story told by a Western canner of peas at a 
meeting of canners recently held in Washington is to 
the point. This pea canner was deeply troubled. And 
he was very much in earnest when he sought an expres- 
sion of opinion by his fellow pea canners as to what 
should be done to prevent the overproduction of canned 
peas. He said: “We pack 16,000,000 cases of peas an- 
nually, and sell only 12,000,000 of them.” But he should 
have expressed the situation differently. He should 
have said: ““We pack 16,000,000 cases of peas and dis- 
tribute 12,000,000 cases.” Here we are differentiating 
between selling and distributing. If the pea canner goes 
on from year to year distributing only 75 per cent of 
his pack he is doing this obviously very evil thing— 
he is, from year to year, pyramiding his overpack. 
Surely, the pea canner knows that this is a very evil 
thing to do, yet he persists in doing it. Of course, the 
canner doesn’t know just how many cases of peas the 
country is in the habit of absorbing each year. But if he 
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sells only 12,000,000 cases, he ought to see, clearly 
enough, that 16,000,000 cases is greatly in excess of the 
people’s needs. If the thing could be done, and I have 
no reason for thinking that it can be, it would prove 
greatly to the advantage of the pea canners to esti- 
mate the people’s requirements of peas in the amount 
of 10,000,000 cases, and to maintain this level during a 
period of two years. In doing this we should be able to 
determine whether 10,000,000 cases were too many or 
whether they were too few, and thus we should be put 
in a position to revise the estimate upward or down- 
ward, as the case might be. But how foolish, how ut- 
terly foolish it is for a group of pea canners to produce 
16,000,000 cases of peas knowing all the while that the 
country is capable of absorbing, during a period of 12 
months, only 12,000,000 cases, or even less than 12,- 
000,000 cases. 


The canner who thus spoke seemed to be deeply in 
earnest. I followed him closely, being interested in 
his subject. And I was greatly surprised to find that 
practically nobody else than he seemed to think it at 
all extraordinary to pack 16,000,000 cases of peas and 
sell or distribute only 12,000,000 cases. The farmer, 
if we read the signs of the times aright, is digging him- 
self out of his difficulties little by little. The canner, 
on the contrary, is not only not digging himself out of 
his difficulties, but seems to .be digging himself more 
and more deeply into them. It is thinkable, however, 
that, following the example set by the farmers, the 
canners may some day elect to follow modern business 
methods in disposing of their products; may elect to 
sell their products, and not merely distribute them— 
not merely dump them on the market, as many now- 
adays are found to be doing. 


Crop Reports 


Condition of Canners’ crops as reported direct by Canners—You need this kind of 


information, and should appreciate its value. 
keep this column up to the minute. 


Contribute your share and 
We urge your co-oper- 


ation and invite your communication. 


PEAS 


PAYETTE, IDAHO, May 22, 1928—Good stand. 
Same acreage. Prospect is for a normal crop. 


BELVIDERE, ILL., May 29, 1928—100 per cent. 


EUREKA, ILL., May 28, 1928—Have a prospect of 
making a little less than normal pack, but with favor- 
able weather they might reach anormal yield. Acredge 
is about an average. 


BRUNSWICK, ME., May 27, 1928—Acreage al- 
ready cut 25 per cent by rains. 

SOUTH DAYTON, N. Y., May 28, 1928—Three 
weeks late. Finished seeding May 22d. Good stand. 

WILSON, N. Y., May 29, 1928—Late sowing. 
Fields are looking fine. Rains are helping out. 

CELINA, OHIO, May 28, 1928—Acreage looking 
fairly good. The sweets are badly in need of rain. 
Alaskas are beginning to bloom and also will need rain 
at frequent intervals to produce a normal crop. 


CHILLICOTHE, OHIO, May 29, 1928—We will 
have to have exceptionally fine weather from now on 
until harvest time to get a yield of 80 per cent of a five- 
year average, which would mean about 90 per cent of 
last year’s yield in cases, although our acreage is 314 
per cent larger this year than it was in 1927. The crop 
is ten days late and most anything could happen before 
the peas are in the can. : 


BANGOR, WIS., May 22, 1928—Normal acreage 
1,350 acres. Acreage 1928, 900 acres. Just finished 
seeding. First sowing is up and looks good. 


MARKESAN, WIS., May 23, 1928—Growing con- 
dition at present is 100 per cent. We have had ideal 
weather during the last 10 days. Acreage is just the 


same as last year. Will not finish planting sweets until 
next Monday. 


: MERRIL, WIS., May 22, 1928—First seeding looks 
fair, second seeding looks good, third seeding not up. 
We are generally two weeks later in this part of state 


June 4, 1928 


argains 


A Splendid Chance to Balance 
Your Corn Line!!! 


These huskers and cutters carry the same guar- 
antee as new machines. In fact you won’t be 
able to see any difference between them and 
brand new machines. 


14 Rebuilt Peer- 
less Huskers 
with all latest 
1 9 28 improve- 
ments. Price, 
only $345.00 
each, f.o. b., 
Buffalo, New 
York. 


PEERLESS HUSKER 


They have been completely torn down and re- 
built from the floor up in our factories by the 
same men that build new huskers and cutters. 
All parts showing the slightest wear have been 
replaced. In their shiny new enamel they will 
look for all the world like new machines in your 
line, and, what is even more important, they 
will work just like new machines and deliver 
new machine results. 


All latest 1928 improvements have been put on them. 
Mail or wire your order for those you need today. No 
trades and no terms other than 2% for cash on these real 
bargains. 

They are offered subject to prior sale. First come, first 
served. 


Mail, wire or phone your order today. 


9 Rebuilt Model 

5 Corn Cutters, 
having all new- 
est features. 
Price, only 
$295.00 each, 
f.0.b., Hoopes- 
ton, Illinois. 


MODEL 5 
CUTTER 


Sprague-Sells Corporation 
308 W. Washington St., Chicago, Illinois 
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Youll Be Surprised 


How much steam is 
used to cook a case 
“eof your product? Do 
you know! Have you 
ever made a test? 


Do you know how much steam it takes 
to heat a retort full of cans to sterilization 
temperature? The amount will surprise 
you. 


How many pounds of coal are required to 
produce that steam? You pull the heart 
out of your steam plant to heat your cold 
retorts and then you cool down all that 
hot metal and waste all that steam. And 
you do this all day long? 

These peak loads, or maximum demands, 
are costly in coal, steamand time. Avoid 
peak load congestions and waste by using 
A-B Cookers which are always at steriliz- 
ing temperature. A-B Coolersare always 
cool. There is no heating and cooling 
down required. 

A-B has made some interesting tests on 
steam consumption in A-B Pressure 
Cookers. 

Write our nearest office for it. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baitimore, Md. 

844 Rush Street, Chicago, III. 
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14 THE 
than in south part. Weather is fair. Too early yet to 
tell much about the outcome. Acreage will be about 
the same as 1927. Land works up good so the prospects 
at present time are for a fair crop. What we need is 
some common sense, and a little backbone to the can- 
ners, as stocks are low in all hands. 


TEMPLETON, WIS., May 28, 1928—Very back- 
ward spring. Germination poor on sweets. Recent 
rains have modified a very severe dry spell. Poor con- 
dition now may develop wonderfully and good condi- 
tions may depreciate, all depending upon the weather 
during the blooming and filling periods. Too early to 
mention a prediction, a' ! ough present conditions are 
not 100 per cent. 


WEST SALEM, WIs., May 26, 1928—Our acreage 
in 1926, 1,280; 1927, £50; 1928, 950. The season started 
out very late, but growing and soil conditions so far 
have been ileal. Prospects at this time would indicate 
a norrial erep. However, due to the lateness of the 
ocusen, the late peas will no doubt fall below normal. 


WHITEWATER. WIS., May 28, 1928—Slight 
damage by hail. 


TOMATOES 


SCOTTSVILLE, KY., May 28, 1928—Last year 
had an acreage of 175; this year the acreage will be 
increased to about 200. Output last season something 
over 12,000 cases No. 2s. We are figuring on over 15,- 
000 cases this season, with prospect of doing even bet- 
ter than this estimate. Outlook for crops of all kinds 
good up to present time. 


SHARON, MD., May 28, 1928—Very few tomatoes 
being planted. Acreage half of last season. 


MEMPHIS, MO., May 23, 1928—An average crop 
and good prospect. 


WILSON, N. Y., May 29, 1928—About 50 per cent 
of acreage is out in the field. 


CELINA, OHIO, May 28, 1928—We are just now 
setting plants which are quite difficult to procure. 
Think this plant shortage is sure to reduce the acreage. 


CORN 


PAYETTE, IDAHO, May 22, 1928—Good stand. 
Same acreage. Normal crop so far. 


BELVIDERE, ILL., May 29, 1928—100 per cent. 


EUREKA, ILL., May 28, 1928—Have planted 
about half, and while the weather is a little cold, 
we have a good stand and think that it is progressing 
nicely. Our acreage will be about normal for our plant, 
perhaps a little less than normal. 


BRUNSWICK, ME., May 27, 1928—Acreage about 
normal, but held up in planting by excessive rains. 
Practically no corn planted yet. Have had seven days 
of rain. If it clears soon no particular damage will be 
done, but it is getting late. 


SHARON, MD., May 28, 1928—Weather very cool 
for this time of year. Have about half planted. About 
same acreage as last year. 


MEMPHIS, MO., May 23, 1928—Fine prospects. 


CHILLICOTHE, OHIO, May 29, 1928—Acreage in 
this section is increased 30 per cent over last year, but 
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at that is no more than a normal acreage. The season 
has been cold and backward and not conducive to good 


stands. It is entirely too early to make an estimate of 
yields. 


BANGOR, WIS., May 22, 1928—Just started plant- 
ing. 


BEANS 


MEMPHIS, MO., May 23, 1928—Green, fine pros- 
pects. 


CHILLICOTHE, OHIO, May 29, 1928—Green and 
Wax—Acreage in this immediate section is small, and 


it is also too early to determine the probable outcome 
of the crop. 


BEETS 


WILSON, N. Y., May 29, 1928—All in and some 
plots are coming up. 


TEMPLETON, WIS., May 28, 1928—Stand none 
too good, due to poor weather, but the season is still too 
young to give a relative estimate. 


FRUIT 


ABERDEEN, N. C., May 28, 1928—Peaches—We 
have what promises to be the biggest crop in volume of 
any yet made here. None of it will, however, affect the 
canning industry, as no canners are getting ready for 
operation this year, having met with too disastrous re- 
sults in years past. 


Dewberries—A heavy crop of these also, all of 
which will go to the market as fresh fruit. 


. Fnameled Buckets 
& Pans Numbered 
or Plain 


A. K. ROBINS & COMPANY, Inc. 


LOMBARD & CONCORD STS., BALTIMORE, MD. 


Robins Circle Steam Hoist 


Manufacturers of 


Canning Machinery. We Furnish Complete Plants 
For Vegetables, Fruits, Sea Foods, Etc. 


Ayars Universal Filler 


wit 
Robins Salt Distributor Robins Skin Pump 


| 
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Built and serviced by Fay & Scott. 


THE UNITED COMPANY 


CONTINENTAL TRUST BUILDING 
BALTIMORE MARYLAND 


Landreth’s Garden Seeds 


Before you place your future order, your order for delivery after the 1928 
crop is harvested, write us for prices for any variety, in any quantity, for any 
date of shipment, and we will be glad to quote you. 


If there are any spot goods needed throughout this Spring and Summer, 
please give us the opportunity of quoting. 


COLONIAL, BOY COPYRIGHTED D. LANDRETH SEED COMPANY 


Business founded 144 years ago Bristol, Penna. 
SS SS SS ISD SSDS AI IDS SIDI IS SIDI SIDI DID IIIS IDI I 


Viner FEEDERS with Distributor 


The Only Feeder That 
SAVES PEAS, 
IMPROVES THE QUALITY, 
DECREASES BREAKAGE, 
INCREASES CAPACITY 


PATENTED 


The reason for this lies in the fact that 
IDEAL VINER FEEDERS WITH 
DISTRIBUTOR thoroughly separate 
the vines, and separtion is essential in 


order to obtain best results from any 
Over 2000 in Use Viner. 


IDEAL Feeders were greatly improved during the past two years. 


FRANK HAMACHEK MACHINE 


Kewaunee, Wisconsin 


Manufacturers of VINERS, ENSILAGE DISTRIBUTORS and CHAIN ADJUSTERS 
ESTABLISHED 1880 INCORPORATED 1924 
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Meeting N.C. A. Board of Directors 


Washington, May 24, 1928 
Canned Foods Week Approved—Chicago Selected as Next Convention City— 
Tomato Tariff to be Sought. 


From N. C. A. Information Letter 


HE Board of Directors of the National Canners 
Association held their semi-annual meeting at 
the Washington headquarters on May 24. Among 
subjects acted upon by the Board were the following: 
Approved the budget for 1928, authorizing ex- 
penditures totaling $226,525.16. 


Approved the holding of a Quality Canned Foods 
advertising campaign in the spring of 1929. __ 

Authorized the appointment of a committee to 
consider the subject of national advertising designed 
to educate consumers on the safety of canned foods. 


Arranged for representation of the industry at 
the public hearing to be held by the U. 8. Tariff Com- 


mission on the cost of production of canned tomatoes 
and tomato paste. 


Approved the week of January 21, 1929, as the 
date of the next annual convention, the Stevens Hotel, 
Chicago, having been selected by the President as the 
place for the Convention. 

Reaffirmed the policy of the Association to take 


action in only such traffic matters as affect the indus- 
try as a whole. 


The meeting of the Board was well attended both 
by directors and by officers of State associations. It 
was characterized by interesting discussions of the 
ways in which the Association might better serve both 
its membership and the industry and assist in bring- 
ing about a larger consumption of canned foods. 

Following the roll call and filling of vacancies, 
President Nott addressed the Board and the Secre- 
tary’s report was read; after which the budget as rec- 
ommended by the Finance Committee was presented 
and approved. The address of the President and the 
report of the Secretary are issued as a supplement to 


this number of the Information Letter, and will be 
furnished later. 


Chairman Royal F. Clark presented a report on 
the Quality Canned Foods Campaign, based on a series 
of questionnaires addressed by the agency which han- 
dled the advertising to the local chairmen, canners and 
distributors. Following this report there was extended 
discussion of the subject, and the Board adopted a 
motion that another campaign be conducted in the 
spring of 1929 for a period of three or four weeks, 
that the campaign provide for advertising to be placed 
by the National Committee in magazines, for window 
display posters, and for the distribution of surplus 
funds to local committees in markets where distribu- 
tors are willing to raise funds to supplement those 
allotted by the National Committee. The newspaper 
advertising would be handled and financed by the local 
committees from such funds. The motion provided 
also that plans for the campaign should be taken up 
Dy the committee within the next two months. 


Following action with reference to the canned 
foods campaign, there was brought up for discussion 
the subject of national advertising with particular ref- 
erence to education of consumers on the safety of 
canned foods. The President was authorized by the 
Board to appoint a committee of five, with the Presi- 
dent of the Association as chairman, to consider the 
subject of such national advertising. 

Major John T. Keenan, of the Bureau of Interna! 
Revenue, addressed the Directors on the subject of 
depreciation and obsolescence, outlining the purpose 
and scope of studies planned by the bureau, and ex- 
plaining the bureau’s attitude with respect to some 
different phases of the subject. A committee was ap- 
pointed to study, in conjunction with State associa- 
tions, the whole subject of depreciation and obsoles- 


cence, this committee to report at the next meeting of 
the Board. 


Various subjects covered in the Secretary’s report 
were brought up for discussion. In connection with 
the Information Letter and the distribution of the As- 
sociations, various bulletins, it was stated that the 
Secretary’s office would arrange, when requested, to 
add the names of additional individuals in member 
canners’ organizations to the mailing list for the In- 
formation Letter and bulletins, thus insuring that 


these publications reach all who would be interested 
in them. 


It was suggested that attendance of members of 
the Association staff at a meeting of State canners’ as- 
sociations would do much to bring the Association’s 
work and service personally to the attention of more 
canners, and assurances were given that the Associa- 
tion would follow this policy so far as possible. 

There was a discussion of the value of motion 
pictures in educating the public on canned foods, and 
it was suggested that steps be taken to get informa- 
tion on the cost and methods of distributing films ap- 
propriate for exhibit in schools, at meetings of women’s 
ciubs, regular motion picture theaters and elsewhere. 


Following a discussion of the position of the As- 
sociation with respect to freight rate questions, the 
Board reaffirmed its policy of taking action in only 
such matters as affect the industry as a whole. 

The report of the Distribution Research Commit- 
tee recommended that for ‘the present, through co- 
operation with government agencies and by the collec- 
tion of available statistics, the Association endeavor to 
get the basic facts on which a program can be worked 
out that will assist the industry to adjust its produc- 
tion to consumption. Such a survey of available in- 
formation has already been undertaken by the Associa- 
tion through conferences with various government 
offices, which will finally develop not only the infor- 


mation that is now available, but the additional data 
that are needed. 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


“Bliss” No. 322-K Body Maker 
300 Bodies a Minute 
‘“*Bliss’? No. 322-K Sanitary Can Body 


Maker. A high-grade machine tool that 
runs without vibration. 


Whether you are canning peas, corn, 


tomatoes or fruit, our standard equip- 


Standardized parts. Driving mechan- ment will meet your requirements. 
ism runs in enclosed oil bath. Produces | of ou = 
perfect can bodies at the rate of 300 a 

; experience in designing and making can- 
minute. ning equipment. If you need special 

If you do not have details, write for in- equipment, we can build it. 
formation. This is the last word in Body Berlin Chapman Co. 
Makers. Berlin, Wisconsin 


Builders of the 300 a minute line 


BROOKLYN 
E. W. BLISS CO. 
Sales Offices | New Havens Rochester” AI Single Unit or A Complete Canning Plant’ 


YOUR FOR 


QUALITY 
Our seed peas possess ability to carry 
IT 


into your can 


GALLATIN VALLEY SEED COMPANY 
BOZEMAN, MONTANA 


Let us quote for contract growing or for prompt shipment 


The National Color Printing Company, Inc. 


916-924 E. MONUMENT STREET BALTIMORE, MD. 


ONE SOURCE | 

| 
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The report of the Tomato Imports Committee rec- 
ommended that representatives from the different to- 
mato-canning sections of the country attend the public 
hearing on canned tomatoes to be held by the U. S. 
Tariff Commission, and that in this hearing the Com- 
mittee have the assistance of the general counsel of the 
National Canners Association. The report also sug- 
gested the advisability of a representative of the Farm 
Bureau Federation attending the hearing in the inter- 
est of the growers. This report was approved by the 
Board. 

As representatives from the tomato-canning sec- 
tions, the Committee suggested J. R. Phillips and H. L. 
Cannon from the Eastern District, Carl Scudder from 
the Middle West, H. L. Herrington from Utah, and rep- 
resentatives from the Ozarks and California to be des- 
ignated by their respective organizations. 


The Committee has been informed by the repre- 
sentative of the U. S. Tariff Commission in charge of 
the field work, that it is impossible to tell at this time 
just when the hearing will be held. However, the data 
which the Commission is collecting on costs will be 
printed and released at the time the hearing is called, 
which allows the canning industry 30 days for study 


of the preliminary statement prior to the public 
hearing. 


In view of the possibility of tariff revision after 
the coming presidential election, the Secretary was di- 
rected to take up with the Association’s committee on 
this subject the matter of collecting information show- 
ing the industry’s needs in the way of tariff legislation. 


In an address at the noon luncheon, Secretary W. 
M. Jardine, of the Department of Agriculture, ex- 
pressed his appreciation of the assistance given by the 
canning industry in the promotion of the Department’s 
research work, and gave assurance that the Depart- 
ment stands ready at all times to aid the industry in 
every way to secure better raw materials, improve its 
processes, and facilitate the distribution of its output 
in an orderly manner, profitable alike to the grower and 
the canner. The need, as Secretary Jarine expressed 
it, is for. facts—the basis for intelligent conduct of 
every industry and every business. In securing these 
facts, the industry, he said, may look to the Depart- 
ment of Agriculture to give all the assistance in its 
power, and the extent of this service can and will be 


expanded as the funds available to the Department 
permit. 


Conference Committee Adopts Resolution on Mislead- 
ing Advertising 


At a meeting of the Conference Committee with 
Wholesale Grocers held at the headquarters of the Na- 
tional Canners Association on May 23, a resolution was 
adopted on the subject of misleading advertising, and 
the subject of swell allowances for fruits with seeds 
or pits was postponed until the meeting of the Confer- 
ence Committee at the next convention. Basing its 
opinion on the results of the Quality Canned Foods 
Campaign as revealed by the questionnaires sent to 
local chairmen, canners and distributors, the Commit- 
tee favored continuation of the advertising effort, a 
campaign in the spring rather than in the fall, and 


limitation of the campaign to either three or four 
weeks. 


At the meeting of the Committee in Chicago last 
January it was requested that a resolution on mislead- 
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ing advertising be prepared for consideration at the 
Committee’s next meeting, this resolution to be ap- 
proved by the counsel of the several associations. The 
resolution, as presented and adopted at the meeting 
on May 23, is as follows: 


“Be it resolved that the Conference Committee, 
representing the National Wholesale Grocers Associa- 
tion and the National Canners Association, hereby 
records its opposition to the use of false or misleading 
statements in the advertising of canned foods as being 
unethical trade practice, unfair alike to the consumer, 
distributor and canner, and destructive to that public 
confidence in canned foods which is the indispensable 
basis for a prosperous industry.” 


FEDERAL STANDARDS PROVIDED FOR PRO- 
DUCE CONTAINERS 


OMPLETE standardization of wooden fruit and 
C vegetable containers with the exception of crates 
and boxes is reported by the Bureau of Agricul- 

tural Economics, United States Department of Agri- 
culture, following the enactment at the current session 
of Congress of legislation covering standards for ham- 
pers, round stave baskets, and split or market baskets. 
This legislation supplements the United States Stand- 
ard Container Act of 1917, which established standards 


for Climax baskets for grapes, berry boxes, and till 
baskets. 


The bill covering standard containers for hampers, 
round stave baskets, and market baskets was signed 
by President Coolidge May 22, after being on the 
‘pending’ list in Congress a period of almost eight 
and a half years. Department of Agriculture officials 
charged with administration of the act believe that 
the law “will be of great benefit to all parties con- 
cerned, protecting the shipper and consumer, and help- 
ing the manufacturer by reducing costs of manufacture 
through simplifying manufacturing processes.” 


The new law provides that hampers and round 
stave baskets shall be made ‘in the following capacities 
only: one-eighth bushel, one-quarter bushel, one- 
half bushel, five-eighths bushel, three-quarter bushel, 
one bushel, one and one-quarter bushel, one and one- 
half bushel, and two bushel. For splint or market bas- 
kets the following sizes are provided: four quart, 
eight quart, twelve quart, sixteen quart, twenty-four 
quart, and thirty-eight quart. The law provides that 
manufacturers of these three types of containers shall 
submit to the Department of Agriculture for approval 
their dimension specifications, approval to be based on 
tests of samples as to cubical capacity and whether con- 
tainers are deceptive in appearance. 


The penalty provision of the Act becomes effective 
November 1, 1929, and its enforcement, in conjunction 
with the Standard Container Act of 1917, will be in the 
charge of the Bureau of Agricultural Economics. While 
non-standard hampers and baskets may be used until 
November 1, 1929, the department expects to proceed 
immediately with the work of determining whether 
manufacturers’ specifications are correct. The depart- 
ment is urging the continued cooperation of container 
manufacturers in the administration of both container 
laws with a view to effecting economies in the fruit 
and vegetable container industry. 
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AYARS UNIVERSAL AYARS BEET AYARS BEET AYARS BEET 
TOMATO FILLER 


AYARS BEET GRADER 


FULL LINE OF BEET MACHINERY-- 


In addition to the above can furnish you Beet Peeler, Slicer, Steamer etc. 


AYARS MACHINE COMPANY SALEM, NEW JERSEY 


CORN SHAKER CAN STERILIZER CAN CLEANER FRICTION CLUTCH ANGLE HANGER 


THOM. A. SCOTT MANAGER OF THE Gen: Mor. 
CHISHOLM-SCOTT co. 


PHILLIPS SALES CO. Inc., 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. 


Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 
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News Around 
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The Industry 


The Doings of Canners and Others in All Sections of the Country— 
A Family Chat of Every Day Doings. 


CALIFORNIA 


Remodeling — The buildings of the La Sierra 
Heights Canning Company, Arlington, Calif., are being 
remodeled into a one-story cannery. New copper ket- 
tles and other equipment is being added. 


Back in the Game—George N. Herbert has pur- 
chased the dried fruit interests of the Pacific Coast 
Canners, Inc., and plans to re-enter the packing busi- 
ness this season. 

Herbert has been out of the game in San Jose for 
a couple of years. In 1926 he merged the Herbert 
Packing Co. with the Pacific concern, with headquar- 
ters in Oakland. 

Articles of incorporation of Herbert’s new com- 
pany, known as Herbert, Inc., were filed at Sacramento 
recently. Capital stock is named as $250,000. 

New Plant—Muller Brothers, Oakland, Calif., will 
build a conserving plant at San Leandro, Calif. An 
entire block bordering the Southern Pacific Railway, 
near Thurston St., has been purchased by the concern 
and construction of the first unit of the plant will start 
at once. 

IDAHO 


May Build Tomato Cannery—William Varney, who 
owns and operates a cannery at Ogden, Utah, has un- 
der consideration a plan for establishing a tomato can- 
nery at Twin Falls, Idaho, acording to word received. 


ILLINOIS 


A Winner—tThe S. G. Suppiger Company, Belle- 
ville, Ill., awarded five cases of assorted canned foods 
as first prize to B. W. Hilgard of Belleville for suggest- 
ing in a name contest, the trade name “Melloway” for 
the company’s canned tomatoes. 


INDIANA 


Looking After Plants—Mr. R. J. Buffkin of the 
Alexandria Packing Corporation, Alexandria, Ind., 
made a special trip to Alabama and Georgia to super- 
vise the selection, packing and loading of tomato plants 
for his company. 

Tomato Acreage Cut—We understand that the 
Fettig Canning Company and the Frazier Packing Com- 
pany are both making a considerable reduction in their 
tomato acreage. 

We also hear that the Elwood plant of the Van 
Camp Packing Company will not plant any tomatoes 
this season. It is customary for this concern to grow 
a thousand acres for this plant. 


OHIO 


New Machinery Installed—Lawrence Satterfield, 
manager of the Gypsum Canning Co., Port Clinton, 
Ohio. has returned from Northport, Mich., where he 
has spent a month with a number of his men, installing 
new machinery in the company’s Michigan canning 


plant, where the company packs thousands of bushels 
of cherries annually. 


TRI-STATES 


At the Board Meeting—Harry Imwold and Eddie 
Kerr of Baltimore attended the meeting of the Board 
of Directors of the National Canners Association, in 
Washington, Thursday. 

Inspect Seed Test. Plots—E. G. Cover and Roscoe 
Wheatley of the Talbot Packing & Preserving Company 
visited College Park Friday to inspect the seed test 
plots of peas that are being conducted there this year. 
More than seventy plots are under observation. 

Tri-States Present—Washington was the Mecca of 
Tri-State packers last week. Among those present 
were: W. Earle Withgott, president of the Tri-State 
Packers Association; E. P. Nicholson, former presi- 
dent; Joseph Shriver; J. Richard Phillips, Jr.; Roscoe 
Wheatley; E. G. Cover, H. L. Cannon, Ralph O..Du- 
laney, and F. M. Shook. 

To Move Office—The Easton Canning Corporation 
is planning to move its office from Easton to its Hills- 
boro plant. 

An Invitation—Dr. Boswell of College Park has 
notified all canners interested to visit College Park this 
week to see the test plots on seed peas. Many seed 
men, largely interested in peas, will call during the 
week to see this most interesting test. 

Cold Weather Delays Sho’ Peas—Owing to the cool 
weather prevailing this season on the Eastern Shore 
and in Delaware, canning of peas in Harford county 
and in New Jersey will begin as soon as in that earlier 
section. 

One of the Few—N. W. Binger of Halls, Md., is 
one of the few canners who were successful in growing 
sufficient tomato plants this year. 

WISCONSIN 


Takes Over Cannery—The Central Canning Com- 
pany, Colby, Wis., has taken over the Dorchester Can- 
ning Company at Dorchester and will operate it this 
season. 

Branching Out—The Stephens Canning Corpora- 
tion, Oakfield, Wis., will pack beans, beets, carrots and 
limas this season at their Oakfield plant. 


Our good friend Billy Smith is going to show 


them how. 
CANADA 
Lease Cannery—J. H. Todd & Sons have leased 
the Haysport cannery of the Maritime Fisheries, Prince 
Rupert, and will operate it this year in connection with 


their Inverness cannery at the mouth of the Skeena 
River. 


KRAUT PACKERS TO MEET 


HE Annual Meeting of the National Kraut Pack- 

| ers Association, Inc., will be held at 10:00 o’clock, 

A. M., Tuesday, June 12th, at Hotel Commodore 

Perry, Toledo, Ohio, for the purpose of electing officers 

for the coming year, and transacting other important 
business incidental to the industry. 
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CAN 


MARYLAND’ S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, MD., U. S. A. 


| PEAS 


ROGERS BROS. SEED COMPANY | 
Breeders and Growers 


| 326 West Madison Street, Chicago, IIlinois 


The Greatness of the 
INDIANA PULPER 


IS ACHIEVED BY MERITS: 


Quality of Finished Product. Gigantic Capacity. 
Sturdy Yet Simple Design. Its Accessibility for Cleaning, 
j All Parts Fully Machine Finished. INDIANA PULPER 


Kook-More Koils 


Copper Steam Jacketed Kettles 
P Copper Steam. Tilting Kettles 

Improved Brush Finishers 

Ind. Paddle Finishers 


Ind. Chili Sauce Machines 
INDIANAPOLIS _ Ind. No. 10 Fillers 


Ind. Grading Tables 
All Bronze Ind. Corn Shaker 


[ N. DIA NA N Ow 1 0 F. y | L Zz E R Ind. Continuous Pumpkin Wilters 


Fully Automatic, positives quantity. 
All with No Waste. Enameled & Cypress Tanks _ 


Steam Traps, Steel Stools _ 


INDIANA No. 10 FILLER It’s A Wonder for Pulp, Catsup and etc. 
Use “‘CLEVO”’ Which Is Heat, Acid and rust resisting. 


| 
== 
“BLOOD 
| 
a¥ Te 


22 THE CANNING TRADE 


MOBILE NEWSPAPER MAN KNOWS HIS ONIONS 


By BAYOU 
Correspondent of The Canning Trade 


R. Warren H. Roberts, of the editorial staff of 

The Mobile Register and News Item, made a 

very timely and interesting talk at the meeting 
of the Kiwanis Club, Wednesday, May 2, 1928, on the 
agricultural possibilities of Mobile county, and to use 
the slang expression, ‘““He knows his onions,” because 
he displayed an extraordinary knowledge of farm con- 
ditions in this section. 

He suggested the organization of a farm colony 
to be operated, not as a land-selling scheme, but.as a 
real, honest-to-goodness agricultural developing pro- 
ject. 

He said that a good many so called farm coloniza- 
tions have been attempted and not fully succeeded for 
reasons that real farm colony plans were in most cases 
not worked out, and in no case was such plan carried 
fully into execution. Then, again, the new settlers 
brought in were not real farmers, but city men with 
a longing to get out of doors, and lastly these settlers 
had insufficient capital of their own and found here no 
adequate source of capital; therefore any further at- 
tempt to colonize farm land in this county must avoid 
and correct these errors. 

He said that there are in Mobile county half a 
million acres now idle and which ought to be producing 
an income, and as each of these acres is capable otf 
being farmed and bringing into this locality not less 
than twenty dollars per acre of outside money, or ten 
million dollars annually, it can be readily seen that 
agriculture in this county is a neglected asset, and yet 
it is Mobile’s single greatest resource. 

Mr. Roberts spoke in part as follows: 

“To develop this great resource so that it may 
serve Mobile in this day and generation, is an under- 
taking that challenges the courage of the business men 
of Mobile and is worthy of their best intelligence to 
accomplish. 

“The tenant farmers of the North and West ap- 
pear to be the group made to order for this plan, and 
without taking the figures as any more than tentative, 
one might suggest as a nucleus for this colony a tract 
of 20,000 acres and the tract ought to be located con- 
venient to both highway and rail transportation and 
readily accessible to Mobile for the primary purpose of 
the Mobile business man in getting behind such a pro- 
gram would be to build up his business. 

“This land ought to be financed in such a way as 
to permit its sale to the farmers on long terms, not less 
than ten years, of which the first three might be free 
of any except interest payments. 

“The Foley tract in Baldwin county, Alabama, of 
18,000 acres, is now about to be colonized along the 
theory that the tenant farmer would be glad of the 
opportunity to buy and pay for his own farm. 

“It is understood that the concern that is under- 
taking this Foley colonization has a mailing list of 
5,000 tenant farmers in the Northwest. Any one of 
these is a potential settler in the South.” 

Mr. Roberts pointed out that in the extensive rais- 
ing of vegetable crops one of the big problems of the 
farmers or growers was the disposition of their surplus 
crop, and in this the Mobile territory was blessed be- 
cause for years vegetable canning factories have been 
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in successful operation within a radius of 50 miles of 
Mobile, and the canneries have not only aided the 
farmers in disposing of their surplus crop and thus 
saved the growers many a dollar, but a good many of 
the farmers have found it profitable to plant for the 
canneries exclusively beans, okra and sewet potatoes, 
and each year they contract hundreds of acres to the 
canning factories in this territory. In fact, a good 
many of the canneries by packing a rotation crop of 
vegetables are able to operate a good part of the year, 
due to climatic conditions here; therefore the main 
barrier in the paramount phase of agriculture, vege- 
table or truck farming is very profitably solved in Mo- 
bile county. The other important branch, dairying, 
can be taken care of with a creamery, cheese factory 
and condensary. 

Cattle, swine, sheep and poultry raising has long 
passed the experiment stage in Mobile county, and this 
as well as truck farming for the produce market may 
be grouped as cash crops, and they amount to a good 
deal in this locality. 

Besides it may be interesting to know that thou- 
sands of bushels of pineapple pears are canned in this 
section each year and large quantities of this and other 
varieties of pears as well as peaches, pecans, satsumas 
are shipped raw to Eastern, Northern and Western 
markets, thus the orchard production of this county 
is not to be overlooked. 

Hence the practically undeveloped condition of Mo- 
bile county’s agricultural resources can only be ac- 
counted for in that capital has no thorough knowledge 
of the natural advantages in this section, and the 
sooner it familiarizes itself with the true conditions, 
the quicker it will act and reap the benefits of the ones 
on the ground floor. 


BALTIMORE’S HOME PRODUCTS WEEK 


ALTIMORE, through its Association of Commerce, 

B put on a novelty advertising campaign last 

month, durning the weeks of May 7th to 12th. 
The idea was to acquaint Baltimoreans with the prod- 
ucts made in its city, and for many of which it is fa- 
mous all over the land. 

Instead of hiring a great exhibition hall, asking 
the manufacturers to arrange exhibits therein, and 
then inviting the public to visit the exhibition, they de- 
cided to take the exhibits to the public. They arranged 
with leading department stores and other great retail- 
ers or public places to permit their show windows to be 
used for these exhibits. As a result about 300 manu- 
facturers arranged in as many display windows work- 
ing exhibits, showing how their products are made or 
used, and the passing throngs viewed them in hordes. 
Much time and trouble were expended in arranging 
these exhibits, selecting attractive operators, neat ma- 
chinery or tasty display, and always to emphasize the 
most interesting feature of the product. In these win- 
dows they made straw hats, underwear of various kinds 
and descriptions, candy, furniture, etc., etc., giving the 
spectators a real idea of the processes in all instances. 

The novelty of it caught the fancy of the public, 
and they strolled from window to window over the busi- 
ness and retail section of the city, and it took the week 
to see them all. 

Unfortunately, the operation of canning, for which 
Baltimore has long been famous, could not be installed 
in a show window, but the finished goods were shown. 
Among the lines of interest to our industry: 
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Select your cans as carefully 
as you select your product 


All that goes into a can should come out as fresh, 
as appetizing, as pure as when it went in— that is 
the reason Heekin Cans are preferred by canners 
who are among the most successful in the country. 


idcnsememnnneied, Heekin Cans are made to stand every test—strong, | 
sage yee te durable, well constructed cans that effect a real 

will advise you as to your re- saving to the canner. No matter the type of can 

quirements. Write us today 

for complete information and that your business demands, you will find a Heekin 

prices. 


Can that gives superior service. 


Shipped in reinforced, corrugated boxes—light in 
weight but strong and substantial, Heekin Cans are 
delivered to you with a saving on the original box 
cost and freight charge. 


HEEKIN 
CANS 


THE HEEKIN CAN CO. 


New, Sixth and Culvert Sts., 
Cincinnati, Ohio 
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The Adex Manufacturing Co. took advantage of 
Baltimore Products Week to show the people of Balti- 
more their excellent line of adhesive gums, glue and 
paste, manufactured in the city. Their displays were 


exhibited in two of the large department store 
windows. 


The American Sugar Refining Co. had an attract- 
ive window showing the method of packing “Domino” 
cane sugar. The exhibit consisted of two girl opera- 
tors running a machine that filled and sealed miniature 


cardboard cartons. A large crowd was always in at- 
tendance. 


The Burt Machine Co. exhibited one of their label- 
ing machines in operation and clearly told the always 
large attendance how this machine was used for label- 
ing everything from a fire cracker to a five gallon can. 


The Cross & Blackwell Co. had a very artistic dis- 
play of their glass packed line of preserves, jams, mar- 
malades, chow chow, onions, etc. This concern also 
emphasizes the fact that they were established in 1806. 


The Gelfand Manufacturing Co. made many new 
friends for their celebrated mayonnaise in their at- 
tractive display of this product. 


Gibbs & Co., Inc., exhibited their complete line of 
canned fruits, vegetables, jellies and preserves in tin 
and glass and laid particular stress upon their “Bull 
Head” brand for quality. 


An attractive display was voted by many in that 
of Helwig & Leitch who showed their “Majestic” may- 
onnaise, vegetable relish, mustard, sandwich spread 
and vanilla. 


A variety of sizes and shapes of corrugated and 
solid shipping containers was exhibited by Hinde & 
Dauch Paper Co. who accompanied their display with a 
motion picture which showed the manufacture of these 
containers and the various uses to which they are put. 
An interesting fact was to note that even Willard 
storage batteries and paints are now shipped in these 
paper containers. 


The famous line of “Bee” brand extracts and 
spices was beautifully displayed by McCormick & Co. 
in three different department store windows, and drew 
much favorable comment from the attending crowds. 


Torch-Summers Co. and A. K. Robins & Co., Inc., 
attractively displayed their products jointly. The for- 
mer concern exhibited their famous “Torsch’s beets, 
shrimp, catsup, hominy, kraut, tomatoes, herring roe, 
mixed vegetables and peanut butter accompanied by 
such educational cards as “If its in a can its fresh,” ete. 


The latter concern exhibited a “Robins” steam 
hoist lowering a crate of cans into a retort, with an 
accompanying placard telling the public that this is 
the manner in which canned foods are cooked and the 
proper temperature is reached under pressure. 


“The White House” brand of fancy apples, apple 
sauce, vinegar and other apple products made many 


friends through the displays of the National Fruit 
Products Co. 


Baltimore has long lead in many things of this 
country and now it has set an example of advertising 
to its local citizens in a way which other cities will 
surely follow. Each exhibit told the spectator that 
“it is made in Baltimore’”—and, of course, everything 
had to be, and was. 


The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 
last Year. We would refer all can- 
ners to them as to its capacity and 
grading. 


The Sinclair-Scott Co. 


Wells & Patapsco Sts. 
BALTIMORE, MD. 
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ATTRACTIVE _ 


An ordinary label is just a label. 
A Gamse Label is an. advertise- 
ment. 


H.GAMSE & BRO: 
thographers : 
AMSE BUILDING) 


| BALTIMORE MARYLAND 
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1928 Model Viner 


MAXIMUM CAPACITY 
AT ALL BEATER SPEEDS 


CONSTANT speed drive to REEL thru 
roller chain and live travellers mounted 


on TIMKEN BEARING SHAFTS. | 


VARIABLE speed drive to BEATER 
CYLINDER ONLY 


Patented March 15, 1928 
(REEVES Transmission) 


CHISHOLM-RYDER COMPANY, inc. 


NIAGARA FALLS, N. Y. 
MANUFACTURERS OF 


Green Bean Graders Can Markers Green Pea Viners 
Green Bean Cleaners Lift Trucks Green Pea Feeders 
Green Bean Cutters Conveyors Green Bean Snippers 


SPECIAL MACHINERY BUILT TO ORDER. 
SPECIAL AGENTS 
A. K. socom & comnee, INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MCH. CO., Ltd. 


altimore, Md. Ogden, Utah amilton, Ontario 


AN AUTOMATIC PRESS - That 


Manufacturers of Presses have claimed this for 
years. Nowit is really accomplished. Cameron 
inventions immediately stop this 
press at the first indication of trouble. 
Regardless of where the jam occurs, 
one of several safety devices immedi- 
ately stops this press. 


It needs no operator. One attendant can feed 
three such presses. No loss of time for clear- 
ing jams. It is actually automatic. 


Cameron Can Machinery Co. 
240 N. Ashland Ave. Chicago, U. S. A. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


TWO VACUUM PANS 
(Practically New) 
We offer two Vacuum Pans, 500 gallon capacity each, 
complete with pumps and fixtures at a bargain price. 
These pans can be seen in Baltimore. 
Write, wire or telephone for appointment. 
A. K. Robins & Co., Inc. 
Lombard & Concord Streets 
Baltimore, Maryland 


FOR SALE—Used Copper Steam Jacketed Kettles of 
200 and 250 gallon capacity at attractive prices. 
Address Box A-1574 care of The Canning Trade. 


FOR SALE— 
Jeffrey Peeling Table 
No. 10 Burt Labeler 
No. 10 Ayars Rotary Measure Tomato Filler 
Sprague-Lowe Tomato Steamers 
Sprague-Lowe Coils. 
Address Box A-1572 care of The Canning Trade. 


FOR SALE— 


Sprague Continuous Tomato Steamer, $250.00 

Sprague Universal Liquid Filler & Syruper for 

No. 1 cans, $300.00 

Sprague Gravity Pulp Tester, $50.00 

sets inside section Sprague-Lowe flash coils, each 

$125.00 

500 gallon Cypress Tanks, each $40.00 

Sprague Rotary Tomato Washer, $150.00 

Kern Finisher, wood body, $150.00 

Right System Tomato Scalder, $200 00 

Model M. Sprague Corn Cutters each $175.00 

Harris Hoist with 50 feet of cable and track, 

$200.00 

Fairbanks double action Steam Pump, 2 inch suc- 

tion, $75.00 

25h. p. Steam Engine, $200.00 

30 h. p. Steam Engine, automatic governor, 

$200.00 

25 bushels Stowell’s Evergreen Seed Corn, 
bushel, $4.00 

1 80h.p. Horizontal, Return, Tubular Boiler, $400.00 

1 50h. p. Vertical Boiler, $250.00 

Large quantity of Conveyor Chain for conveying raw 

corn, bevelled gears, head. shafts, sprockets and 

pulleys. 

Address Box A-1557 care of The Canning Trade. 


FOR SALE—Machinery. One three sieve Colossus Pea 
and Bean Grader, Good condition slightly used. Also 
seven open Process Kettles with crates; ideal for 
small canner; will sell cheap. 

Edward V. Stockham, Inc., 
; Havre de Grace, Md. 


per 


FOR SALE—We have the following equipment which 
we offer at very low prices: 
One Sterling Peeler No. 26 
One Beet Slicer 
One Corn Mixer 
One Belt Driven Air Compressor 
One Hawkins Exhaust Box for No. 10 cans 
One 16’’ Elevator Boot, Chain, Sprockets, and 
Buckets 
One Steam Pump, 43 x 3? x 4, (Worthington) 
Shawano Canning Co., Shawano, Wis. 


FOR SALE—Several Stringbean Cutters in first class 
condition. 


Address Box A-1585 care of The Canning Trade. 


FOR SALE—15 Carloads Machinery Bargains. 


Practically new canning machinery for all purposes, 
in stock at our Baltimore plant. Tell us what you 
want. Write for bargain list. 

A. K. Robins & Co., Ine. 

Lombard & Concord Sts., Baltimore 


FOR SALE—On hand for immediate shipment 2 used 
Indiana Wood Paddle Pulpers and 4 reconditioned 
Kern Lightning Finishers. Priced right. Advise 
quantity and type of machines in which you are in- 
terested. 

Address Box A—1578 care of The Canning Trade. 


FOR SALE—Viner Feeders. Five used Ferrell Giants, 
$30.00 each, f.o.b. Columbus, Ohio. 
The Scott Viner Co., 
391 W. Spring St., Columbus, Ohio 


FOR SALE—Two rebuilt Souder Continuous Cookers, 
475 can capacity. Good as new. Alsoone 325 can 
cooker in excellent condition. Bargains. 

Souder Mfg. Co., 
Bridgeton, N. J. 


FOR SALE—1 M and §S 6 pocket filler for No. 1, 2 and 
3 cans. Practically new. 
1 latest model Knapp labeling machine, same as new. 
Priced to sell. 


H. S. Pulse & Co., 
Lynchburg, Ohio 


FOR SALE—15 H. P. Erie Slide Valve Steam Engine, 
horizontal type. Burt Labeling Machine for No. 2 
cans. Burt Labeling Machine for No. 3cans. All 
first class order. Two Steam Pumps 2 x 3 x 8. 

John W. Bay & Co., 
Perryman, Md. 
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MESSCHER 


BROKERAGE COMPANY 


S. Messcher no longer 
connected with any 
other organization 
carrying his name. 


CANNED FOODS 


473 W. ERIE STREET, CHICAGO. PHONE SUPERIOR 0917 
WE MAKE LIBERAL ADVANCES ON CONSIGNMENTS AT LOW COST 


Reliable and Aggressive Representation 


Machinery—Wanted 


WANTED— One Ayars Universal Tomato Filler for No. 
2 cans; must be in good condition. 
Barron County Cannig & Pickle Co., 
Chetek, Wis. 


WANTED—By Canadian firm one or two Chisholm 
Ryder Viners with feeder attachments. Give full 
particulars as to model, condition, length of time 
used, ete. 

Address Box A-1584 care of The Canning Trade. 


WANTED—Steam Jacketed Kettles 200 to 350 gallon 
sizes. 
C. H. Musselman Co., Biglerville, Pa. 


For Sale—Plants 


FOR SALE—Plants - Plants - Plants. We are raising 
plants for the canners. Tomato and Cabbage Plants. 
May we book you? If so, sooner the better. Our 
prices are right and plants good. 

Fairview Farms, Lumberton, Miss. 


FOR SALE—Tomato Plants. Now ready. Transplant- 
ted and field grown stocks, strong and stocky. Bonny 
Best, Marglobe, Baltimore, Matchless, Stone, etc. 
Packed carefully, good delivery guaranteed anywhere 
in United States. Write, phone or wire for prices, 
etc. 

J. P. Councill Co., Wholesale Growers, 

Franklin, Va. 


season, from 5 shipping stations. Ask for prices and 
samples, or come to our farms through the ‘‘Gateway 
of the South’’, 

Wholesale Plant Co., Waycross, Ga. 


For Sale—Seed 


FOR SALE—About 300 pounds narrow grain Evergreen 
Sweet Corn Seed. About 400 pounds Clark’s Ever- 
green Sweet Corn Seed. Both about 90% germin- 
ation. 

Bargain prices for quick sale. 
Charles G. Summers Jr. Inc., 
New Freedom, Pa. 


Positions— Wanted 


POSITION WANTED—As Production Manager or Superintendent. 
Have had twenty years experience packing corn, peas, tomatoes 
string beans, beets, anda general line of canned ve etables. 
Capable of taking charge of factory or group of factories with 
large production. Specialized for a number of years in tomatoes 
and tomato products. Understand all branches of business from 
field to customers warehouse. Best of references. 


a Address Post Office Box 296, Paris, Ky. 
POSITION WANTED—By middle age gentleman. This 
quality Pea packer. Very good any where in plant. Knows all 
up to date machines. 20 years in the game. Will go anywhere. 
Address Box B-1578 care of The Canning Trade. 


POSITION WANTED—As Manager or Processor. A _ reliable 
packer of Peas and full line of Vegetables, fruits and table con- 
diments in tin and glass. Married man with family. A-1 re- 


ferences can be furnished. Available for immediate engage- 
ment. 


This man is a 


Address Box B-1581 care of The Canning Trade. 


connection with a first class canner as sales manager. 
enced in sales and production. 
Address Box-B 1580 care of The Canning Trade. 


Experi- 


Help Wanted 


WANTED-—First class experienced Bliss Seamer man for this sea- 
son and permanent if satisfactory, for Central Ohio Cannery. 
Full particulars to Post Uffice Box 275, Columbus, Ohio 


WANTED - Processor and Factory Superintendent for Canning 
factory in Ontario, state age, experience, references and salary 
expected. 


Address Box B-1588 care of The Canning Trade. 


—Since 1913— 
CANNED FOODS BROKERS 


Reference: National Bank of Baltimore 
COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


MONARCH 


A Line-up for Economy 


In Tomato Operations 
Washing and Scalding equip- 
ment frequently represents an 
important factor between pro- 
fitable or unprofitable tomato 


operations. For the utmost 
in economy and efficiency in- 
stall Monarchs. 


Send for booklet. 


S.O.RANDALL'S SON 


Baltimore Maryland 


Rotary Washer Tomato Scalder 


MONARCH 


Po POSITION WANTED—A practical man is seeking a permanent BS; 
— 
FOR SALE—Tomato Plants, 50 million to offer this —| a 
a | : 
we 
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HANSEN 
MASTER - BUILT: 


Pea and Bean Filler 
Conveyor Boot 

Corn Cooker Filler 

Fruit and Vegetable Filler 
Automatic Tomato Filler 
Sanitary Can Washer 
Automatic Kraut Filler 
Beet Topper 

Gallon Fillers 

Potted Meat Filler 

Chili Con Carne Filler 
Automatic Quality Pea Grader 


Hansen Canning Machinery Corp. 
Cedarburg, Wis. 


CAN PRICES 


1928 Season Prices 


The American Can Company announces the 
following term contract prices, F.O.B. its 
factories, for Standard Sizes of Sanitary 
Cans for the Central and Eastern parts of 
the United States: 


American Can Co 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


SOUDER MFG. CO. 


Manufacturers of 
Continuous Cookers Can Straighteners 
Coolers Filling Tables 
Monel Crushers 


Catalog on Request BRIDGETON, N. J. 


SALES AGENCY—with Warehouse and 
Service facilties, open for quality Food Pro- 
ducts for North Carolina. Following with best 
Jobbers and local Chain Stores. 


C. 


Box 1323 Raleigh, N. C. 


PACKERS TAKE NOTICE 


Are you getting good business from 
the Philadelphia, Pa. market? 
WANTED GOOD CANNED FOOD ACCOUNTS— 
Corn, Tomatoes, Peas, Salmon, Fruits, etc. 


BARRETT BROKERAGE CO., Inc. 


per N. P. H. BARRETT 
19 S. Front St., PHILADELPHIA, PA. 


A Saving In Cost 


amounting to 


$5,563,405.44 


has been returned to Canners who have been 


carrying their fire insurance with 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


LANSING B. WARNER Incorp. 


155 East Superior Street 
Chicago, Illinois 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Balti 
otherwise noted) and subject to the customary discount for cash. Many canners get higher prices for their po «sap 


may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: }Thomas J. Mechan & Co. *Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. In column headed “N. Y.” indicates f. 0. b. factory 


alto. i. 
ASPARAGUS* (California) SAUER KRAUT? Seconds, Yellow, No. 3 
Balto. N.Y. Standard, No. 2 90 ig 8.. 

White Mammoth, No. No. 2% 1.00 1.10 Peeled 
Peeled, No. 2% No. 3 1.05 1.15 Unpelled, No. 10 
Large, No. 2% No. 10 3.25 3.75 Peeled, No. 10 

le 

Green Mammoth, No. No. 3 1.25 1.40 1.45 
Small, No. 2% o. 10 4.00 4.75 E 3, in Syrup 1.75 

Tips, White Mammoth, No. 1 SUCCOTASH? Standards, No. 2, in Syrup... ..... 1.20 

Green, Mammoth, No. 1 3.40 +3.50 No. 10 Bartletts, Standard, 2%... 2.15 
Small, NO. 2.80 8.00 Standard Green Corn, Dried Limas.. 1.20 1.30 

(Triple) No. 2 (with Tomatoes)....... Standard, No. 16 

ain, No. iced, TA, NO. 
No. 3 1.20 Sliced, Extra Standard, No. 2........ 

In Sauce, 18 02 80 No. 16 1.15 1.25 Grated, Extra Standard, No. 
= Hawaii Sliced, Extra, No. 2.40 2.45 
160 1.70 TOMATOES# Sliced, Standard, No. 216....... 2.80 2.25 
No. 10 5.00 5.00 — Extra, No. 2 2.15 

Stringless Stand. Cut Green, No. 2 1.50 F. O. B. Co..... Shredded, Syrup, NO. 9.50 

Limas, Fancy Green, No. ; Standard, No. 1 55.60 

Standard Green, No. 2 ©. B: Co.. 55 60 Blaze Water, NO. 
Standard White and Green, No. 2 1.20 1.40 No. 2 19214, 
Standard White and Green, No.10 7.25 F. O. B. Co "15° Red. Syrup, No. 2 

Soaked, No. 2 No. 2% 115 ed, Water, No. 10 

Red Kidney, Standard No. ‘90 1.00 STRAWBERRIES? 

Standard, No. 10. 4.25 Out No. 3 11%... Preserved, No. 1 1.10 
F. 0. B. Co Preserved, No. 2 2:10 

BEETS? 26... 3.75 4.00 a“ 

—15, No. EE? FR 

15—20, No. 3 1.45 Standard No. 1, Whole Stock........... 5B 

Cut, No. 2 1.00 1.10 No. 10, Whole Stock... 3.50 No. 10s . 

Cut, No. 10 BAe seca Standard No. 1, Trimmings 424 "50 14.75 18.75 

Whole, No. 10 4.25 4.75 <a 
Sliced, No. 10 4.50 5.00 . . C 

CARROTS¢ anned Fish 

Standard Sliced, No. 1.00 1.10 4 RING ROE* 

Maine, No. 10 12 oz. Ou 1.50 

CORN? Michigan, “No. i0 19 oz. 

Standard Evergreen, NO. 1.15 ew York, No. 10 Standard, No. 2, Factory, 18 0z...... 1.45 
F. 0. B. 115 Pennsylvania, 4.25 5.00 LOBSTER* 

Standard Shoepeg, No. 1.25 Flats, 1-Ib. cases, 4 doz. 

Extra Standard Shoepes, No. 1.80 APRICOTS* (California) -Ib. cases, 4 doz 

Fancy Shoepeg, No. 1.50 Standard, No. 2% 2.50 2.30 
er ee Choice, No. 2% 2.85 2.75 Standards, 4 oz 1.35 1.45 

. 0. B. Co “70 2.80 

Extra Standard Crushed, No. 2........ = BLACKBERRIES* s = ee 2.90 3.10 
F. 0. B. Co 1.12% 1.20 No. 2 1.45 

HOMINY? No. 10 6.75 Red Alaska, 3.50 3.10 

Standard, Split, No. S..csssssssssssssssssee 1.00 1.15 No. 2 Preserved 1.75 Flat, No. %4 os ‘ 
Split No. 10 3.25 3.60 No. 2, in Syrup ; 1.75 Cohoe, Tall, No. 1 area 

MIXED VEGETABLES¢ BLUEBERRIES* Flat, No 

Fancy, No. 2 1.00 1.15 No. 10 12.00 11.00 Flat ‘No 4.75 
No. 10 4.65 5.10 CHERRIES* Chums, Tall ... : —— See 

OKRA AND TOMATOES? Standard, Red, Water, No. 1.40 1.50 

Standard, No. 2 1.25 1.35 White Syrup, No. 2 He : SHRIMP 
No. 10 Extra Preserved, No. 2 i Dry, NO. 1.70 

PEASt Sour Pitted Red, 16 1400 SARDINES’ (Dom 

Me. 2 1.50 Californie Standard 2.50 F. 0. B. Eastport, Me. 1927 pack 

No. 2 Sieve, NO. 1.25 1.30 Fanee’ No: on 13.90 

9, 8 Sieve, No. Standard, No. 2 1.10 1.20 14 Mustard, $3.90 

No. 10 5.50 5.75 Carton $5.95 
F. 0. B. Co 110 130 PEACHES* 43.2 

alifornia. %4, per case... 16.00 

No. 3 Sieve, No. 10... 6.50 

J. Standard. No. 4 Sieve, No 1. 90-95 White, 248 7.15 
J. Extra Std., No. 2 Sieve, No.1. ....... ate, 728 ) 

Fancy Petit Pois, No. = 108 White, te 

PUMPKIN¢ Extra Standard White, No. 3......... 1.75 1.90 Blue Fin, 17.50 

Standard, No. 3 Seconds, White, No. 3... 1.45 Striped. i wwe 14.00 
Standard Yellow, No. 2 1.55 

Squash, No. 8 ow, No. 8 Yellow, %s 

; Extra Standard Yellow, No. 1.90 Yellow, i 


less 
few 
CANNED FRUIT, : 
ogetables CANNED VEGETABLES—Continued S—Continued 


30 THE CANNING TRADE June 4, 1928 | 


“B Cans are Best Cans” 


OYLE CANS 


PROVEN QUALITY 


The Personal Experience of many of 
The Largest Users of Sanitary Cans 
Upholds This Fact 

Your Requirements are Safe when 
placed in our hands 
Because we continue to Enlarge 
and Improve the Sanitary 
Can Departments 
5 
Our Business Increases Yearly 
‘Because we give Quality and 
Personal Attention to Customers 


Metal Package Corporation 


(BOYLE CAN PLANT ) 
811 SOUTH WOLFE ST., BALTIMORE, MD. 


MASPETH, N. Y. 110 EAST 42nd. Street, New York City Brooklyn, N. Y. 
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BALTIMORE, JUNE 4, 1928 


WEEKLY REVIEW 


Market Firming Up—New Prices on New Packed Ar- 
ticles—Peas Being Canned—New Spinach 
Lower—Strawberries at Cost to 
Growers—Fruits in Very 
Light Supply. 


HE MARKET—Generally speaking, the canned 

foods market shows a firming-up condition, with 

prices higher on most items, the exceptions being 
the goods which are now coming into the canneries, 
such as spinach, strawberries, etc. Once the new can- 
ning season opens on any article the spot market usu- 
ally dips down a little. 

No. 10 mixed vegetables are slightly higher at 
$4.50, and standard No. 2 tomatoes have moved up to 
7714c even on the bargain counters of this city. No. 
3s have moved up to $1.1714 as bottom, with more hold- 
ing at $1.20. No. 10s areheld at $3.50 as the lowest. 

Corn and peas are holding their own, with a steady 
demand where any of these goods can be found to trade 
with. There have been some few peas packed to the 
south of us, but not enough to cause new prices to be 
heard. The season is moving on better for this article 
and we may expect to hear of more and more canners 
getting into operation. The pea crop as a whole is in 
very good condition in this section, and the weather has 
been such as to bring the crop on steadily and well. 
It has been somewhat too cool for best results, but 
there have been frequent and good rains, and now the 
sun promises to return to its normal warmth. This is 
the sort of weather that brings the best in peas, both 
as to quantity and quality. 

New prices on canned spinach are now seen. No. 
214 are now quoted at $1.25, 3s at $1.35 and 10s at $4. 
There is no good reason why demand upon the canners 
of this article in this section should not be good, be- 
cause California has found the demand well up to its 
expectations, and their pack is moving out steadily and 
well. And there is no reason to cut prices. 

There have been quite good supplies of spinach 
come to market, and prices rule low, 20c to 60c per 
bushel. Over on the ’Shore they have finished spinach 
canning, and are all set for a hard drive on peas. 


The strawberry crop has puzzled the wisest of 
them. They all seem to think that there is a big crop 
before them, and apparently all buyers think the same 
thing, because even here at the beginning or the season 
the prices to growers are at or below cost. The “soup 
packers,” as they call those who pack strawberries in 
barrels for the soda fountain trade and preserving, will 
reap a harvest if present conditions continue. Supplies 
coming to this market have been only moderate, but the 
quality is noticeably better. Yet the retail prices on 
strawberries have been lower than for many years. 
And they will probably go much lower before the rush 
is over. New prices on canned strawberries are out 
now, and are: Preserved No. 1, $1.10; preserved No. 2, 
$2.10; extra preserved, No. 2, $2.30. 

As before stated, canned fruits in this market have 
been light for more than a year, and now it is said the 
market is empty of pears of all kinds, and they are out 
of quotation. 

All other items are meeting with a fair demand. 


ROP PROSPECTS—tThe whole country, east of 
the Rocky Mountains, apparently has been suffer- 
ing from an unusually cold spring, and yet crops 

are reported as in quite good condition. You are given 
a very good view of this on our Crop Reports page. 
Every canner everywhere ought to read these crop re- 
ports carefully, and incidentally each one should con- 
tribute to this page. A canner who would deliberately 
lie about his crop conditions would cheat himself play- 
ing solitaire, and be a whole lot more foolish than even 
that indicates; because such a lie is bound to overtake 
the liar and make him pay heavily for it. The crop 
must come on, and the most important thing for any 
canner to know is just what may be expected of crops. 
With an intelligent idea of what crops are doing in 
other canning sections, handling the same product, the 
sensible canner can adjust himself in both sales and 
packing. But if he is told the crops are greater than 
they actually are, he would decide to sell upon a slim 
margin before the oversupply breaks the market below 
cost, and if told the crops are shorter than actually, 
then he would be prompted to hold off the market, and 
again he would be caught in the oversupply. The truth 
is what is most needed, and we accept the reports we 
give you, and believe them to be the truth as at the 
time reported. You may read them in that way, and 
we know you will contribute in just the same manner. 


. 
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Writing us from Ames, Iowa, Mr. Sid R. Cliff, of 
the Ames Canning Co., says: 

“It is pretty early for us to give you much of 
an idea of the yield, but the acreage in Iowa is 
smaller and the prospects are fully up to normal 
years. On account of the high prices of field corn 
farmers were rather reluctant in contracting sweet 
corn acreage. 

This, together with the desire of the lowa can- 
ners to curtail acreage, will make the acreage 
even less than last year.” 

That is just the sort of information that is val- 
uable, and gives a picture of corn possibilities in that 
great corn canning state that is worth while. Let’s 
have more, and we will gladly help in disseminating this 
most important sort of information. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Jobbers Buying—Market Spirit Strong—Tomatoes 
Fairly Firm—Cutting Prices on Corn—More 
Interest in Peas—Fish in Fair Demand. 

Good Volume of Future Business 
in Beans. 


New York, May 31, 1928. 


UYING—The holiday has effectively slowed down 
B trading in the local canned foods market, but the 

holiday shutdown has not impaired the strength 
of the general situation to any extent. Jobbers have 
been in the market right along for odd lots of canned 
foods to fill shortages and take care of immediate ship- 
ment business, and this has naturally made for a 
rather well sustained price basis in the majority of 
cases. Futures are coming in for more consideration, 
although distributors as yet are loath to extend their 
forward commitments to any appreciable extent. Cur- 
rent reports from canning territories, however, are 
more reassuring, and it is not believed that the packs 
this year will go all out of bounds, as some in the indus- 
try had evidently feared at one stage of the game. 
Weather conditions in some sections have stepped in 
and effectively removed the menace of dangerous over- 
production. 

Tomatoes — While Southern packers have been 
quoting an inside market of 75c a dozen cannery on 
standard 2s, it appears probable that at least in some 
instances this price has been cut on large-lot business 
with the chains. This is the only reasonable explana- 
tion for the advertising of standard No. 2 Maryland to; 
matoes at 7c a can, retail, by one prominent chain, un- 
less the chain in question is deliberately taking a loss 
on this one item to pull in trade. While standard 2s at 
3 cans for a quarter in the chains are commonplace, a 
7c price certainly does not allow the seller to do better 
than break even, if that. Current reports of spot 
Southern tomatoes are 55c for 1s, 75c for 2s, $1.15 for 
3s and $3.50 for 10s, all at the canneries. Futures are 
heard of at 4714¢ for 1s, 75c for 2s, $1.15 for 3s and 
$3.50 for 10s at country canneries. Being in line with 
the spot market on three out of four sizes, it is difficult 
to understand why packers should cut prompt ship- 
ment goods. Western spot tomatoes have weakened, 


and are offered for prompt shipment at 85c for stand- 
ard 2s, with 3s at $1.20 and 10s about $4.00. 
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Lorn—Witn the season getting alouy, pacKers 
Nave cviucliuy cue Ol SLallU- 
arcu COru vw speed up We Currelc quota- 
WONS OL HOUTMELN Pack are p1.Ud LO +2 a GOZeEN, av 
canneries, Qeucrauy act tue lauver ligure. sxcutures Lst 
al yUc a Guzen ac canneries. western spot corn nas 
at yV yoc stanuard quality, futures at 
soc. ancy corn is strongly held on both spots and 
,ucures. 

reas—With the new pack behind schedule, there 
has been more buying interest 1n spot canned peas uur- 
ing the past week, aud tne MarKet 1s Well neiu. pome 
4s AlasKas Can be had down to $1.10 a dozen at can- 
neries, but sellers’ 1deas IN MOst Instances are 
~c a dozen over this hgure ior the standard article. 
future fancy peas are quiet, and packers are inclined 
to shade prices on carry-over stocks of fancy siftings 
to move out these goods before new pack starts 
piling up. 

Saimon—Divergent reports of the position of the 
Coast market are being received, but buyers are show- 
ing more interest in the situation, and it is probable 
that some improvement in buying may be looked for in 
the near future. Reds are still easy, notwithstanding 
the reports of short unsold stgcks in first hands, and 
can be bought down to $2.75, Coast, with the market 
ranging thence up to $3. Pinks are generally held at 
$1.90, Coast, with $1.85 still possible to work. Chums 
are generally firm at $1.75 on the Coast, although it is 
stated that odd lots have come to light at 5c under this 
figure. 

Sardines—Current production has moved readily 
into distributing channels, and Maine packers have not 
made much progress in building up their stocks. Buy- 
ers are still finding it practically impossible to obtain 
assortments, and so are holding down their market op- 
erations to actual necessities in the expectation of some 
easing up in the supply situation during the coming 
summer months. Prices have shown no changes. Cal- 
ifornia sardines are in rather, plentiful supply, but the 
movement on this variety continues to small quantities, 
at unchanged prices. 

Tuna—lIt is the same old story in this division of 
the market. Short stocks on the Coast, with moderate 
holdings here, and little inclination to book large addi- 
tional quantities on the basis of current quotations. 

Beans—Southern packers have booked a good vol- 
ume of business on future stringless beans at from 90 
to 95c for 2s and $4.50 to $5 for 10s. South Carolina 
canners have gotten the jump on their Northern neigh- 
bors, and are packing and shipping at $1.10 for 2s and 
$4.50 to $5.75 for 10s, according to quality. 

Pineapple—There has been a well sustained de- 
mand for spot pineapple over the past week, and the 
market continues in good position. Holdings in the 
local market are not heavy, and prices are well main- 
tained on both the sliced and crushed grades. No. 10s 
are coming in for a better movement as the summer 
resort trade gets under way. 

California Fruits—There has been better buying 
of old pack California peaches during the past week, 
and it is reported that some business has gone out to 
the Coast for early shipment Eastward. -Current quo- 
tations on some of the fruits offered f. o. b. California 
canneries are considered attractive by the buyers. A 
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uguc movement in apricots and pears has prevailed, 
tue Markev Oil These Delng larly Stavie. 
COUS are Weak, W1LN DUYers securing Coucessious Ou 
prompt snipment vusiness. ‘Lnere have veel uevel- 
opments OL general lnterest witn respecc to Luture Ual- 
itornia truits. 

Spinach — New pack Southern spinach has ap- 
pearea on the market, and has met with a good de- 
mand. Jobbers’ stocks are not large on this item, and 
they have been taking in additional supplies of both 
Southern and California packs to round out their 
assortments. 

Asparagus—With the situation on new pack as- 
paragus firming up on the Coast, and a good retail de- 
mand for spot stocks in progress, wholesale distributors 
have been coming into the market for spots in better 
volume, and there is a fairly brisk demand reported for 
all grades. Jobbers in many instances permitted their 
spot stocks to run down in anticipation of lower prices 
than the opening basis on 1928 packs, and now that 
they have been unable to bring about this kind of a sit- 
uation, they are setting out to mend their fences. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Weather Conditions—Acreage About Same as 1927— 
Reports Say Futures Well Sold—Corn Selling 
Better—Peas Quiet—Tomatoes Sell- 
ing Ex-Warehouse—Retailers 

Report Good Demand. 
for Fruit. 
Chicago, May 31, 1928. 

ENERAL INFORMATION — The cool, bright 
Goa weather which we have had now for nearly 

two months continues, and the temperature 
around the lakes is certainly discouraging to those who 
like to indulge in perspiration occasionally. Back from 
the lakes I hear the temperatures are warmer and the 
crop growing conditions very satisfactory. I under- 
stand that planting conditions for corn for canning pur- 
poses are about three weeks late in Iowa and probably 
elsewhere in the Central West. This, however, is not 
important, as the maturing time limitations on corn for 
canning purposes is short and quick and the frost sel- 
dom troubles the late yield. 

Canning peas are, of course, planted and are well 
under growth advancement, and Wisconsin will prob- 
ably have new peas to deliver upon orders about the 
25th of June or the first of July, and in some localities 
a few days sooner. 

The information as to acreage planted in corn and 
peas is that the planting or acreage has been about the 
same as last year or for 1927, all therefore depends 
upon the weather conditions as to whether smaller, 
larger or an equal crop is produced and canned as was 
last season. 

This is a matter of the weather, and is one of those 
things that no fellow can find out, but it just has to 
stand still until the information has developed and 
comes to him from the information box of old Mother 
Nature. 

In canned tomatoes the reports are that the plant 
beds in Indiana are doing well, and that the setting out 
of tomatoes is progressing satisfactorily, and that 
about the same acreage is being panted as was planted 
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in 1927. It is possible that there may be a slight re- 
duction of acreage, but it will not exceed 4 or 5 per cent. 

I hear that futures have been sold to a more satis- 
factory or larger extent in peas, corn and tomatoes 
than last year. These reports on futures do not come 
from the general industry, but from the larger canners, 
who are in the habit of supplying the big wholesale 
grocery organizations with canned foods for their pri- 
vate labels, and they state that their regular orders, 
which they expect only from this source, have not been 
disappointing, but have been as good or larger than for 
several years past. 

Canned Corn—Spot corn has been selling better 
than for several years past. Canners have conceded as 
to their price on standard corn, and have been accepting 
orders at 95c cannery in the Central West. Extra stand- 
ard quality is held at $1.05 cannery, and fancy quality 
is held at $1.20 to $1.25 cannery for fancy Country 
Gentleman, size No. 2. Large sales have not been ne- 
gotiated at these or any other prices, but the retail 
trade has been selling canned foods freely and has been 
by active purchases inspiring the wholesale buyers to 
buy in larger quantities than for some time past as to 
spot goods. 

Futures in canned corn are quiet, but not a great 
deal has been done, but the regular orders from large 
buyers for their private or house brands have been 
pretty well placed and are said to be in excess of those 
of 1927 at this time. 

Canned Peas—This article is an earlier article 
than either corn or tomatoes, and some clean-up sales 
have been made in a rather limited way, but steadily in 
fair quantities for spot goods. Prices on spot canned 
peas are a little irregular, owing to proximity of the 
1928 output. 

Canned Tomatoes—The lowest price now named is 
that of Maryland or Virginia tomatoes ex-warehouse 
Chicago, size No. 2 standard, which are being sold to 
the jobbers on a basis of 75c per dozen, f. o. b. cannery. 
Indiana tomatoes of extra standard quality, size No. 2, 
are bringing about 85c f. 0. b. Chicago, which is almost 
as low as the price of Maryland tomatoes. Futures in 
canned tomatoes are selling probably better than either 
corn or peas, and Indiana packers are having the pref- 
erence because most of the futures that are being sold 
are put under private house labels. 

California Canned Fruits—I understand that the 
retailers are are enjoying a large sale on California 
canned fruits, especially in peaches, and that ship- 
ments from the coast and movements of stock from 
Chicago warehouses have been quite active in the past 
ten days. I also hear of several large transactions in 
futures in California canned foods. Some being closed 
with the wholesale grocers and others being closed with 
the large chain stores. The low prices of California 
canned fruits this season have popularized them great- 
ly with the consumers, and is going to create a much 
larger demand for the output of 1928 than for previous 
seasons. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition 386 Pages Price $10.00 
Published by THE CANNING TRADE. 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Extensive Buying—Best Quality Spinach in Years. 
Packing Asparagus—Asparagus Market Bet- 
ter Than Usual—Canners Think To- 
mato Prices Named Too Low. 
Apricots Weak. 


San Francisco, May 31, 1928. 


XTENSIVE BUYING—The market for California 
K and Pacific Coast canned products in general has 
been showing considerable life of late, and buying 
has been on a rather extensive scale. The feature of 
business seems to be the growing tendency on the part 
of buyers to anticipate their requirements further in 
advance and to co-operate with packers in the matter 
of placing future business. No one in the trade looks 
forward to a return to old conditions, when frequently 
entire packs were disposed of within a few weeks of the 
naming of opening prices, and before packing really 
commenced, but it is believed that early buying will be 
more in evidence than in several years. 


Spinach—Spinach was the first article to receive 
attention at the hands of canners, and packing has been 
at an end for about a month. Late rains improved both 
the quality and size of the output, and the pack will 
doubtless show a slight gain over that of last year. The 
quality is the best ever reached in California, owing to 
an improved raw product and greater care in cann: 
Early sales have been very heavy, and less than 25 per 
cent of the pack remains in first hands. There is no 
doubt but that there will be a demand for more than 
has been packed, and canners who have reserved a part 
of their pack will doubtless realize excellent profits. 
Prices have been advanced once since the opening lists 
made their appearance, and the tendency is for in- 
creased firmness. For established brands prices are 
running about $1 for No. 1, $1.20 for No. 2, $1.50 for 
No. 214 and $4.75 for No. 10. 

Asparagus—The packing of asparagus is still 
under way, but the peak of operations has long since 
been passed, and most plants will be closed by the 
middle of June. The market situation on asparagus i: 
the best in several years, with-very little of a holdover 
and with a large part of the new pack already disposed 
of. The early buying has proved an agreeable surprise 
and canners with a penchant for figures estimate that 
fully 65 per cent of the expected pack has already been 
disposed of. Some canners have already sold more of 
their pack than was the case last year six months after 
the end of the packing season. 
have cut down the output and very little ungraded and 
green asparagus has been packed. Buyers have been 
busy filling their requirements on the grades lightly 
packed and some firms are entirely out of low grade 
asparagus. Prices are ruling higher than a year ago, 
but the quality also ranges higher. 

Tomatoes—Opening prices on 1928 tomatoes were 
named several weeks ago, and complaints were freely 
heard that these were too low. Anyway, they resulted 
in interesting the trade, and quite a volume of business 
has been booked of late. The California Packing Cor- 
poration has since come out with a revised list in which 
some advances have been made on solid pack. A consid- 
erable part of the business of solid pack tomatoes of the 
1928 pack is being done on the basis of 99c for No. 1, 


Strict grading rules’ 
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$1.15 for No. 2, $1.45 for No. 214 and $4.50 for No. 10. 
The outlook.is for a rather light pack in California, the 
acreage showing a falling off, as far as canning vari- 
eties are concerned, with cool weather retarding the 
growth of the young plants. However, a long packing 
season can quite easily change the complexion of _ 
things. 

Apricots—Apricots continue to be the weak spot 
in the fruit list, and stocks continue to be sacrificed to 
effect a cleanup. Sales of No. 214 choice have been 
made as low as $2, despite the fact that the lowest 
prices in published lists seem to be $2.15, with some 
packers still quoting this grade at $2.50. It is quite 
definitely settled that canners will pay less for canning 
stocks this year than in 1927, and that a greater uni- 
formity in grades will be insisted upon. Most packers 
have disposed of their entire carry-over of peaches; 
everything in first hands will undoubtedly be disposed 
of before new pack peaches are available. Pears and 
cherries are almost completely sold up, and the same 
is true of Hawaiian pineapple. During the week the 
Hawaiian Pineapple Co., Ltd., advanced the price 
an No. 10 crushed pineapple from $5.74 to $6, and other 
packers are falling into line. No new pack pineapple 
of any grades will be available before July. 

The seventh annual technical conference of the 
California Olive Association was held in Yosemite 
Valley May 24 and 25, following arrangements per- 
fected by a committee consisting of Oscar Thatcher, 
Oroville; E. C. Phoenix, Fair Oaks; H. P. Burt, Paler- 
mo; W. V. Cruess, University of California, Berkeley, 
and J. P. Hoey, San Francisco. Technical men from the 
chief processing plants of the State were in attendance, 
together with representatives of the National Canners 
Association, the California State Cannery Inspection 
Department, and the University of California. 

The California Pear Growers Association and the 
California Cherry Growers Association have gone on 
record as favoring an immediate duty of $1 a bunch on 
bananas. They claim that imported bananas materially 
reduce the consumption of domestic grown fruits, and 
that they are largely responsible for the condition in 
which many American fruit-growing interests are now 
to be found. 


' THE: OZARK MARKET 


By OZARKO 
Special Correspondent * The Canning Trade.”’ 


Weather More Favorable—Not Much Time To Plant As Yet. 
Looks Like a Shortened Acreage—Bean Acreage 
Larger—Good Demand for Spot Tomatoes— 

Prices Unchanged — Future Prices — 

Wisconsin Canners Enter 
Ozarks to Pack Peas 

Springfield, Mo., May 31, 1928. 
EATHER—Weather conditions throughout the Ozarks 
W during the past week have been more favorable. How- 
ever, the temperature has. averaged below normal for 
this period in the year. A good general rain over the entire 
Ozark district just at this time would prove very beneficial, and 
is really needed. Farm work of all kinds is very backward. 
Tomato Plants—While we have reports from various parts 
of the district of a probable shortage of tomato plants, at the 
same time there are growers of tomato plants in the district 
who will have some uncontracted supply for sale. Tomato 
plants here and there are now getting large enough to be in 
the fields. However, there has not been much setting of plants 
in the fields up to this time. This means tomato growers gen- 


erally are going to be later than usual in getting their fields of 
tomatoes set. 

Tomato Acreage—It now seems very probable that the to- 
mato acreage in Missouri will be not over 75 per cent as com- 
pared with the acreage of last year. 


In the Arkansas-Ozarks 
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it is expected now that the tomato acreage for this year will be 
around 85 per cent to 90 per cent of last year, but we believe 
in order to reach this percentage that goodly number of growers 
will have to buy plants. If the first two weeks in June prove 
to be dry, and the temperature somewhat high, tomato growers 
may experience considerable difficulty in securing a stand from 
the plants they set in the fields. : 


Bean Acreage—The green bean acreage in the district is 
somewhat larger than.last year, although the crop will likely 
be a week or 10 days later than usual. The tonnage yield per 
acre depends entirely upon the weather conditions that prevail 
throughout the month of June and the first half of July. 


Spot Sales—The demand for spot tomatoes has continued 
good, and at the close of each day’s business canners here and 
there have sold their last cars. If there is no falling off in the 
demand for spot tomatoes, canners of the Ozarks will likely be 
scold out entirely by the end of June. 


Spot Prices—While we consider prices on spot tomatoes 
somewhat firmer, at the same time sales of straight cars of 2s 
standards have been made as low as 72%c f. o. b. shipping 
points. We know of canners here and there, however, who have 
been holding prices firm on No. 2 full standards at 75c and 
774%c, and have been successful in finding buyers who were 
willing to pay these prices on account of better quality. We 
believe it is still possible to find some canner here and there, 
probably with only a single carload of spot 2s standards, and 
of uncertain quantity, who might be willing to confirm sale at 
72%c, provided immediate or prompt shipment. The ruling 
market price on spot No. 1 standard 10-0z. is 52%c to 55c, and 
only small lots obtainable in mixed car shipment—no straight 
cars available in any part of the Ozarks. The last sales of 
spot No. 2% standards, small lots in mixed cars, were at $1.10, 
and we do not believe this size is now obtainable in any part of 
the Ozark district. The few cars of 3s standards held by our 
canners are priced at $1.15, and canners show no disposition to 
confirm any sales below this price. There are still a few cars 
of spot 6/10s in the district. Canners holding price on this 
size firm at $3.75 factory. 

Future Tomatoes—It is still possible to find canners in the 
district who would confirm sales of limited number of cars of 
future tomatoes at the following prices: 


No. 1 Standard, 10 o2z.............. 57%4c to 50c 
No. 303 Cans, 17 oz 70c 
No. 2 Standards 75¢ 


F. O. B. factory points Arkansas‘or Missouri, wherever it is 
possible to find canners who will confirm. It must not be under- 
stood all sales are being made of futures at the inside prices 
quoted. There are more canners holding for higher prices 
shown above than the number willing to confirm at the inside 
quotations. 


Warning—We find the average tomato canner is only will- 
ing to sell a small part of his expected pack of tomatoes at the 
prices ruling on futures at the present time. These canners 
state that they must realize somewhat higher prices on the big 
end of their expected pack or they will not be able to realize 
any profit for the season’s business. To a close observer a 
stronger undertone is apparent, and we would not be surprised 
to see the canners make some advance in prices on future toma- 
toes most any time. The average tomato canner having sus- 
tained losses on their past three seasons’ packs of tomatoes, are 
going to take every advantage to push prices up to a higher 
level, where they will-realize some margin of profit over the 
cost of packing. 

Future Beans—While some canners of stringless green 
beans have sold all the futures that they feel safe in selling, at 
the same time there are other canners who are still in position 


to take a limited business. We quote the range of prices as 
follows: 


No. 2 Standard Cut, unblanched 85c 
No. 10 Standard Cut, unblanched ................ $4.25 
No. 10 Standard Cut, blanched ................. $4.50 
No. 2 Extra Standard Cut, blanched ..................000 95¢e to 1.00 
No. 10 Extra Standard Cut, blanched 4.75 
No. 2 Extra Standard Whole, blanched .. 1.10 
No. 10 Extra Standard Whole, blanched ..................ccccsecsss 5.50 


F. O. B. factory points, Missouri and Arkansas. 

The pack of whole beans will be limited, as numerous pack- 
ers of green beans don’t pack any whole stock. The pack of 
green beans put up in the Ozarks last year proved to be of 
quality highly satisfactory, and canners show a disposition to 
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rage the quality of their beans wherever it is possible to 
© so. 


Strawberries—The strawberry crop in Northwest Arkansas 
has about all been picked and marketed. The yield was less 
than was expected on account of the unfavorable weather condi- 
tions. However, prices have been fairly satisfactory to the 
growers. The crop in Southwest Missouri is proving of very 
high quality, and the yield per acre promises to be somewhat 
larger than was the case in Arkansas, on account of more 
favorable weather conditions. Hundreds of carloads are now 
being shipped each day by fast freight and express. The prices 
the past two or three days have not been so satisfactory, al- 
though same should show a reasonable profit for the grower. 
It is expected the entire Missouri strawberry crop will be picked 
and marketed by June 10th. 


Canners’ Associations—The boards of directors of the two 
associations in Arkansas and the one at Monett, Mo., hold meet- 
ings each week. The organization in the Springfield district has 
not yet been entirely completed, cut when this organization is in 
working order, the board of directors will hold weekly meet- 
ings. According to the working plans, there will be a local 
secretary at the headquarters of each of the four associations, 
and it is expected that canners in each district will derive very 
considerable benefits from their memberships. 


Pea Cannery—The Columbus Canning Company, of Co- 
lumbus, Wis., after making a very careful investigation, test- 
ing out the soil, the water and the general climatic conditions 
which usually exist uring the pea-growing season, have estab- 
lished a pea-canning plant at a point on the Frisco Railway 
in Northwest Arkansas. This factory is now about ready to 
begin operations in packing Alaska peas, but we have not been 
advised as to the acreage or the probable number of cars that 
will likely be packed this season. We understand the No. 1 
and No. 2 sieve will be combined into one grade, and in addition 
to same the factory will pack No. 3 and No. 4 sieve. If it is 
found that peas can be grown of a satisfactory quality for can- 
ning purposes here in the Ozarks, the factory we have men- 
tioned will be enlarged considerably for next year’s pea-canning 
season. The Columbus Canning Company have established a 
reputation for packing high-grade peas in the State of Wiscon- 
sin, and being experienced pea canners, the pack they put up 
in Arkansas will find ready sale to jobbers located at points near- 
by where very low rates of freight will apply. 


THE GULF STATES MARKET 


By BAYOU 
Special Correspondent of ‘‘The Canning Trade’’ 


Outlook for Shrimp Better—Beginning to Come in Better— 
Oysters Quiet—Working on String Beans—Okra and 
Turnip Greens All Gone—Sweet Potatoes 
Not Gone—Notes 


Mobile, Ala., May 31, 1928. 


HRIMP are shrimp now and those that are getting ’em are 
cashing in on their good fortune. Things look more encour- 
aging now for shrimp, as they are commencing to show up 
on the Gulf beach, and they’re beauties—nice and large stock. 


So far, they are few and scattered and the raw market is taking 
all that come in. 


Shrimp are showing up in fairly good quantity in Texas and 
some also in Louisiana, but as the raw market throughout the 
United States is shrimp hungry, and it has nowhere near been 
supplied, the seafood factories have not been able to get any to 
pack yet, but the majority of them have been shipped raw. 

hrimp does not seem to be plentiful in Georgia, nor Florida 
either, as orders are coming in here from that section. 

The raw shippers have the laugh on the canners now, be- 
cause as the raw demand is good and the shippers can pay a 
much better price than the canners, they are getting all the 
shrimp and ‘the canners have to sit back idle and watch ’em do 
business; but after the raw market gets their fill and the raw 
shippers have to shift their gear on low, then the shoe is on 
the other foot and activities move from the raw plants to the 
canning factories, and so often the old saying of “He who laughs 
last, laughs the loudest” materializes. 


It should not be long now before the fishermen should be 
catching shrimp in sufficient quantities to can and as everything 
is in readiness for them, inside of two weeks the seafood fac- 
tories in Alabama should be running full time on shrimp. And 
they certainly need it, because the canneries have been idle ever 
since the oyster canning season closed about the 10th of May. 
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There will be only one factory on the Alabama coast pack- 
ing beans this year, and they will not commence until about the 
middle of June. 

Oysters—The oyster market is inactive and practically no 
movement of oysters. The price remains the same: 4-oz. cans, 
$1.85 per dozen; 5-oz., $1.45; 8-oz., $2.70, and 10-oz., $2.90, 
f. o. b. cannery. 

Stringless Bean Pack Is Picking Up—There was consider- 
able more activity in stringless bean packing this past week 
than it was the previous week, but the factories are not run- 
ning full time on beans yet and probably not until next week. 

The bottom fell out of the raw bean market this past week 
and towards the last of the week local produce dealers were 
only paying the growers $1.00 per bushel for stringless beans 
unpacked. 

This brings the raw dealers’ prices to within striking dis- 
tance of the canning factory prices, which means that the grow- 
ers will now commence to look up the canners, as they are be- 
ginning to need ’em to unload their surplus stock, if they happen 
to have no contract with the canners. There is no question that 
a canning factory is a Godsend to the farmers in any com- 
munity, but they’re seldom appreciated in the right way and too 
often it is the case of missing the water only after the well 
runs dry. 

The crops are doing fairly well, but they are needing rain 
again, and unless we get an exceptionally dry spell of weather 
for the remaining time of the bean pack, this section should 
have a fairly good crop yield, considering the handicaps. It is 
hardly to be expected that the yield will be normal anywhere 
in this country where the abnormal weather conditions affected 
the planting and the plants. 

The weather is getting warm right along, which will have a 
good effect on the crops if the rain is not delayed too long and 
the hot sun burns up the plants. 

Prices of beans remain the same, and are as follows, f. 0. b. 
cannery: No. 2 cut stringless beans, $1.10 per dozen; No. 2%, 
$1.35, and No. 10, $5.25. 

Adios Turnip Greens—This may seem as a new kind of 
pack, but it is the only class available in this section. ‘Adios’ 
is the Spanish word for Good-bye; therefore, “Adios Turnip 
Greens”—no more to be had until next fall and quotations are 
closed temporarily. 
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Okra—As stated last week, spot okra is all cleaned up and 
none available, but spot cut okra is still to be had. 

The planting of okra is all over with and the plants are 
doing well, except that they show some indication of needing 
rain. 


As the season is drawing nearer to packing time, orders 
for okra are picking up and the following are the prices, f. o. b. 
cannery: No. 2 cut okra, $1.10 per dozen; No. 2%, $1.35; No. 
10, $4.50. Baby pod (whole) okra, futures only, No. 2, $1.35; 
No. 2%, $1.60, and No. 10, $5.50. Okra and tomato sauce is the 
same price as baby pod. 


Sweet Potatoes—I am sorry that I can’t use the same 
Spanish word here that I used for the turnip greens and, while 
I could probably use one or more that might express the senti- 
ments of some of the packers, yet it might not sound so nice 
and, besides, maybe other packers in other sections that are 
more heavily laden with other kinds of pack might want to 
copyright the word or phrase or perhaps add to it, because it 
would voice their sentiments exactly. 


The price of sweet potatoes remains the same, $1.00 per 
dozen for No. 2% cans, f. o. b. cannery. 


Wollie C. Wolcott, who three years ago resigned as produc- 
tion manager of the Dixie Packing Company of this city and 
went into the Electric Maid Bake Shop in Augusta, Ga., has 
disposed of his interest in the bakery business and he is tem- 
porarily located at 458 Broad street, Augusta, Ga. He will 
doubtless eventually drift back into the canning game, because 
he is an experienced, all-around factory man. 


Canned Dog Food—TIlak,” the live, large Alaskan wolf 
dog, was on display at a local drug store here last week. Its 
owner demonstrated a dog food put up by Dr. G. W. Clayton, 
of Chicago, Ill., which is a canned’ meat preparation, ground 
somewhat on the order of potted meats. He also demonstrated 
the remedies and shampoo of the Ilak Dog Remedy Co., 1429 
Santa Fe Ave., Los Angeles, Calif. 

The demonstration added a new chapter to the progress of 
canned foods in Mobile, because not many people knew that the 
industry had gone so far as to cater to the diet of the canine. 
“Tlak” and owner will visit Baltimore and other Eastern cities 
about August 1st. 


What Canned Foods Distributors are Doing 


Rapid Changes in Chain Store Make-Up as Merger Succeeds Merger—There are ‘‘Mergers 
and Mergers’’, in the Opinion of Many Operators—Grouping of Southern Stores Latest 
Combine, with Kroger—National Report Denied—Consent Decree Not Yet a Corpse— 
Lower Canned Food Rate on Rail—Water Shipments to California—Grocers to 
Meet in New Orleans Next Week—Dunn Cites Five Reasons for Further 
Expansion of Chain Grocery Groups. 


ERGERS—Members of the grocery trade and economists 

as well have watched with interest approaching amaze- 

ment the rauid changes in the line-up of chain grocery 
store interests during the past two years. Mergers, consolida- 
tions and outright sales have been numerous, and apparently 
the end is not yet. 

Some interests in the trade jokingly declare that they sel] 
a car of canned food to the “John Doe” chain on Monday, get 
instructions to ship it to the “John Doe-Richard Roe” chain on 
Tuesday, and ten days later (more or less) get their check 
(miuus discounts, allowances, etc.) from the “John Doe-Richard 
Roe-Harold Hoe Consolidated Stores.” Slightly exaggerated, but 
nevert'icless typical of the speed with which some of the chains 
have turned over. 

However, there are mergers and mergers, and the wise op- 
erator, particularly the one doing an extensive business with 
chain store interests, has learned to discount the probable effects 
of such consolidations in their business. 

There are two classes of mergers: First, the legitimate, 
economic consolidation, dictated by the need for co-operative 
effort in stated territories, or a combination for mutual protec- 
tion and profit. The second has come to be known as the “Wall 
Street” merger. Strange as it may seem in these days of 
4,000,000 and 5,000,000 share days on the New York Stock Ex- 
change, there are still some stock and banking houses inter- 
ested in selling new issues, and their efficiency has long since 
reached the point where they go out and create the issues to 


be marketed. In the eyes of these gentry, it is now quite the 
style to make one chain system bloom where three or four 
sprouted yesterday, and aside from their interest in seing the 
American consumer fed as cheaply as possible that he may have 
more money left to invest in chain store securities, there is al- 
ways the consideration of the slight commission which accrues 
from underwriting the capital structure of merged chain store 
groups. Inasmuch as many chain store operators are essentially 
promoters, the stage is readily set for “Wall Street” mergers 
of this type. Copiously “watered,” these consolidations bloom 
and bloom. Whether or not they are in the hardy perennial 
class remains for the future to determine. 

Notwithstanding the success which has attended many of 
the recent large consolidations of chain grocery interests, mem- 
bers of the grocery industry retain some of their skepticism as 
to the economic necessity and soundness of the rush to consoli- 
date all of the small chains into large groups. 

In some quarters of the industry it seems to be felt that 
after the Federal Trade Commission investigation into some of 
the alleged practices of the large chains is completed, the trend 
toward merging of the small units into large groupings may be- 
come less pronounced, inasmuch as the need for economic pro- 
tective banding together may be lessenged. This, of course, is 
only surmise. 

The wholesale grocery trade has fallen lamentably by the 
way side in the matter of mergers. Two or three years ago the 


jobbing trade underwent an epidemic of consolidations, but 
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latterly there has been more inclination to stand by and await 
developments before arranging further re-groupings. A num- 
ber of leaders in the industry are known to favor further con- 
solidation, and it has been reported during the past several 
weeks that several deals of this kind are “on the fire.” 

One nationally-known wholesale grocer some months ago 
told the writer that he would like to see the wholesale grocery 
trade of the country handled by about four large jobbers, one 
for each geographical section of the country. Such a line-up, 
he believed, would result not only in a sharp reduction in food 
costs to the consumers of the country, but would, in addition, 
through the added economies offered, stabilize market conditions 
ron better the position of all branches of the food-distributing 
trade. 

More Chain Mergers—Further realignment of the forces of 
the chain grocery interest has developed during the past week. 
Formation of a new large Southern chain with 1,000 stores and 
assets in excess of $52,000,000, is reported. To a considerable 
extent the reported new system embodies a regrouping of the 
old Piggly Wiggly units, inasmuch as numerous stores formerly 
in that chain are scheduled for inclusion. The new chain will 
cover most of the important cities of the Southeast, the former 
chief “stamping ground” of the old Piggly Wiggly system, ex- 
tending from Washington, D. C., throughout a network of local- 
ities to Atlanta, Nashville, Chattanooga and Knoxville, and into 
Jacksonville, Miami, Tampa and Palm Beach. Included in the 
new chain, according to news reports, are the Southern Stores 
Company, which recently acquired an option on a chain in At- 
lanta, Ga., and Miami, Fla., and also the Southern Grocery 
Stores Company, with 320 stores in 106 cities. The David Pen- 
der Stores, with 368 units, and Sanitary Stores, with 49 grouped 
around Washington, are also mentioned in the new system. 
Backers of the new chain, according to the reports, state that 
there are a number of options to buy Southern grocery chains, 
most of which must be exercised before the end of the year. 

The Piggly Wiggly Corporation has discontinued the op- 
eration of stores bearing its name, its income now being derived 
from a percentage of the sales of all stores using its name and 
system. 

Kroger Merger Talk—Rumors in financial circles during 
recent weeks have centered around the reported opening of ne- 
gotiations for a consolidation between the Kroeger Grocery and 
Baking Company and the First National Stores. This report 
has been denied by officials of First National Stores. The report 
received little credence in trade circles, owing to the widely div- 
ergent interests and territory of the two chains mentioned: 
First National being essentially a New England enterprise, 
while Kroger centers its operations in the Central and Southern 
territories. 

Talk of further expansion by the Kroger interests has been 
of frequent occurrence during the past two years, however, and 
in the words of one operator “It may be that First National has 
become confused with another chain as the possible tie-up with 
Kroger.” 

The Consent Decree—The packers’ consent decree, consid- 
ered dead and buried by the trade following the recent Supreme 
Court decision against the packers, still has a few kicks left. 
According to a recent bulletin on the subect by J. H. McLaurin, 
president of the American Wholesale Grocers Association, “You 
are advised that the United States Court of Appeals has just 
handed down a decision denying the motion made by the United 
States Government to set aside or rescind the Court’s action in 
1924, admitting the California Co-operative Canneries as inter- 
venors in the meat packers’ decree case. This decision of the 
ccurt now leaves the consent decree in a state of suspension or 
inoperative as it applies to the meat packers. However, this 
does not in any wise affect the recent decision of the United 
States Supreme Court as to the validity of the decree. The 
action of the Government in filing the motion in March which 
the court has now denied, was a necessary formality in bringing 
the case to a close and rendering the decree operative as to the 
packers. The packers through their counsel opposed this mo- 
tion and the court has decided in their favor. The next step is 
for the United States Department of Justice to decide, and their 
decision will probably be reached in the very near future. The 
Department will continue to have the fullest co-operation of 
the American Association in whatever may be the next legal 
move in bringing this vexing question to a final conclusion.” 

Lower Canned Food Rate—A new tariff was recently filed 
with the Interstate Commerce Commission by the Illinois Cen- 
tral Railroad Company, I. C. C. No. A-10314, indicated to be- 
come effective May 31, 1928, which provides for a joint through 
rate of 85 cents per 100 pounds on canned foods, carloads, mini- 
mum weight 40,000 pounds, and 60 cents per 100 pounds on 
soap, soap powder and lye, carloads, minimum weight 40,000 
pounds, from Chicago, Freeport, Peoria, East St. Louis and 
Cairo, Ill., St. Louis, Mo., and Indianapolis, Ind., and interme- 
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diate points located on the Illinois Central Railroad via New 
Orleans and the Redwood Line of steamers to Los Angeles and 
San Francisco. About a year ago the transcontinental rail- 
roads sought to establish an all-rail rate of 90 cents on canned 
foods, carloads, minimum weight 60,000 pounds, from the Pa- 
cific Coast to points as far east as Pittsburgh and Buffalo, which 
was, after hearings, condemned by the Interstate Commerce 
Commission. The old rate of $1.05 is still in effect, east-bound, 
as a result of that decision. The Eastern railroads have pro- 
tested against the taking effect of the Illinois Central tariff, but 
insofar as is known at the time of writing, it is indicated that 
the proposed 85-cent rate will hold. The east-bound rate, via 
the same route, should be no greater than 85 cents and, in the 
opinion of E. W. Dorsey, chairman of the traffic committee of 
the American Wholesale Grocers Association, California ship- 
pers of canned foods should have little difficulty in inducing the 
Redwood Line, in connection with the Illinois Central Railroad, 
to establish a rate on that level upon their shipments to Chi- 
cago, St. Louis, Indianapolis, Peoria, and intermediate points, in 
view of the recent finding of the Commission in the Spreckles 
Savage Tire Company vs. Santa Fe Railway Company, Docket 
No. 15,710, decided May 8, 1928. The Commission held in that 
case that rates on rubber tires, carloads, from San Diego, Cal., 
to points in Eastern transcontinental groups are unduly preju- 
dicial as compared with the rates contemporaneously maintained 
from points in Eastern transcontinental groups to San Diego 
and ordered the undue prejudice removed. 

National Meets Next Week—An interesting program has 
been arranged for the joint meeting of the National Association 
of Retail Grocers and National Wholesale Grocers Association 
in New Orleans, June 11-13. A joint meeting of the two organi- 
zations will be held June 11, during which addresses will be 
made by John Coode, of the retailers’ organization; Roy L. 
Davidson, president of the National Wholesale Grocers Associa- 
tion; George P. Thompson, president of the New Orleans Whole- 
sale Grocers Association; H. D. Crippen, president of the Amer- 
ican Grocery Specialty Manufacturers Association; H. E. 
Lincoln, president National Food Brokers Association; B. C. 
Nott, president of the National Canners Association, and others. 
An entire afternoon session will be devoted by the wholesalers 
to a question box, a number of questions for discussion at this 
session having already been filed with M. L. Toulme, secretary. 

A feature of the jobbers’ meeting will be arranged, confer- 
ences between jobbers seeking definite information on the han- 
dling of certain trade problems and other distributors who have 
met and successfully overcome the same problems in their own 
territory. 

Dunn Bullish on Chains—Charles Wesley Dunn, counsel for 
the American Grocery Specialty Manufacturers Association, 
sees further expansion for the chain stores in the near future. 
In a recent talk before the Harvard Graduate School of Business 
Administration, Mr. Dunn predicted continued expansion of 
the chains, basing his prediction upon the following points: 

1—The fact that the business is now in process of large 
expansion. The Federal Reserve Board upon the basis of chain 
store reports to it states that the increase of the March, 1928, 
business over the March, 1927, business was 20.3 per cent for 
the grocery chains; that the increase of the first quarter busi- 
ness in 1928 over that in 1927 was 23.9 per cent for the gro- 
cery chains. 

2—The fact that the chain store business is essentially a 
progressive business and positioned and directed to take full 
advantage of its capacity and any and all of its opportunities 
for expansion. Its dominating force is volume; it commands the 
best executive ability; it employs the most scientific and efficient 
retail merchandising methods; it has powerful financial support. 

38—The fact that there is new territory into which the gro- 
cery store business may extend aside from the additional fact 
of any further expansion in old territory. It may be said that 
the new territory particularly open is in the south and west 
of the Mississippi and in the smaller communities. The chain 
store business originated and has advanced farthest in the East 
and in the cities. 

4—The fact that there are new products which the grocery 
chains may successfully sell and are successfully selling in in- 
creasingly large volume. The grocery chain store is developing 
into a general food market. This is due principally to the cir- 
cumstance that it is increasingly selling meats and fresh fruits 
and vegetables. 

5—The fact that public capital is going into the chain store 
business in a large and increasing amount, which will enable it 
to expand more largely and rapidly, subject, of course, to its 
capacity and opportunity to do so. It is said that in 1927 the 


public invested about $100,000,000 in the business, of which at 
least one-third was new money and the balance for refunding; 
that of this amount about 25 per cent was invested in the gro- 
The chain store is coming to occupy 


cery chain store business. 
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as prominent a place in Wall Street as it occupies in Main 
Street. This public investment is not only significant in that it 
strengthens the financial position of the chain stores affected 
and permits their adoption of a more ambitious expansion pro- 
gram, but also in that it puts the general public into the chain 
store business and makes it interested to preserve and advance 
that business. Looking to the future, this last consequence may 
assume considerable importance. 


CANNED FRUITS AND VEGETABLES MARKET, 
MARSEILLE, FRANCE 


reported to be much heavier than six months ago, 

for the reason that large quantities arrived just 
prior to the recent increase in the import duty, accord- 
ing to a report, of April 10, 1928, from American Con- 
sul B. F. Hale, at Marseille. Foreign canners, fore- 
seeing this increase, even shipped extensively on con- 
signment. The increased duty is expected to add only 
about 50 centimes or 2 cents to each two-pound tin of 
fruit. 

The demand for canned fruit and vegetables is 
slowly but steadily increasing. There are two large 
French canners of fruit which are reported to be in- 
creasing their output annually. These firms are not 
serious competitors of American canners of pineapple, 
peaches, pears and apricots, for they are principally 
concerned with the canning of cherries, strawberries, 
raspberries and various vegetablees. On the other 
hand, they preserve considerable quantities of apricots, 
a fruit which is rather extensively grown in this re- 
gion. 

There recently appeared on the local market some 
canned pineapple from Martinique. About the same 
price as the American pineapple and well put up, it is, 
however, inferior in quality. 

Nothing has come of the attempt on the part of 
certain Russian firms to enter the local market for 
canned fruit. The product was found to be inferior in 
quality and packing, and even dearer. 

Customs estimates for 1927 show a large increase 
at Marseille for preserved fruits, not including pine- 
apple, of which the total of 116 short tons corresponds 
to 39 tons in 1926 and 92 tons in 1925. There was a 
falling off, however, in the imports of preserved pine- 
apple to 200 short tone, compared with 249 tons in 
1926. Preserved vegetables also declined from the 1926 
total of 1,745 short to 1,166-tons. These figures, how- 
ever, are seldom satisfactory and should be accepted 
with reserve. Imports last year should have been 
lighter than arrivals in 1926, for while the franc was 
falling in the first half of 1926, importers were hastily 
— up with supplies, which lasted them well into 

927. 


os TOCKS on hand, of canned fruit in particular, are 


OUR GOVERNMENT INSTRUCTS US ON 
DILL PICKLES 


From an Official Bulletin of the United States Depart- 
ment of Agriculture as It Appeared 
in a Local “Daily.” 


DILL pickle is an oblong obtusely prismatic pepo 
of the cucumber plant which has enjoyed pro- 
longed ablution in a saline bath with a member 
of the parsley family. A self-respecting member of 
this edible fruit that has received the third degree 
possesses a flavor akin to the ripe brown taste of pre- 
Volstead days. The odor is only comparable to an 
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ancient sauerkraut barrel with an aggravated case of 
halitosis. In fact, slices of an over-ripe dill are fre- 
quently used as a disguise and free passage for sludges 
of limburger cheese artfuly and artistically arranged 
on slabs of rye bread. Strange to relate, the dill pickle 


family, without either Government or State aid, pos- 


sesses a large clientele, and some persons really enjoy 
them. We know of one family whose financial condi- 
tion will not permit the desired indulgence in these 
spicily embalmed colic producers that puts up seven 
or eight barrels each year just for sick purposes. More- 
over, soused pepos frequently prove real benefactors 
by jazzing up the palates of the unfortunates who have 
a sufficient amount of this world’s goods to sport pam- 
pered but jaded appetites. Getting pickled may im- 
prove the standing of a cucumber in a community, but 
it is not recommended to the inhabitants of this arid 
nation as a means of getting into polite society. 


The Indiana Salter 


Fills A Long Felt 
Want 


it operates by the 
use of the can only 


Either Filled 
or 
Empty 


Will function 
in either 
Direction 


Insures 
Uniformity 
of 
Flavor 


Dispenses Salt 
or Sugar 


No Waste 


Use ‘‘CLEVO” which is heat, acid and rust resisting. 


INDIANAPOLIS [ANGSENKAMP INDIANA 


AMSCAN | 
CERTIFIED 
SEALING FLuID 
Golden Band’’ 


Insist on AMSCAN—the per- 
fect Sealing Compound —and 
be safe. 
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[HERCULES Sanitary 


Used by Canners for every pur- 
pose: on sorting tables, scalders, 
washers, exhausters, etc. 


Made of best galvanized ribbon steel. 


Standard widths - 12, 18, 24, 30 inches - carried in stock. Other widths, made to 
order. One inch mesh - also half inch mesh. Strong, durable, labor saving and 
efficent. Runs smoothly, lies flat and does not climb the pulleys. One hundred 
percent sanitary. 

Made up in one hundred foot rolls, or less. Can be easily‘taken apart and made 
into any length conveyor. Extra cross wires supplied with each roll. We know 
it gives satisfaction - our customers tell us so. Your dealer has it. 


Manufactured by 


La Porte Mat & Manufacturing Company 


La Porte, Indiana 


a 


THE KYLER BOXERS 
REPEAT ORDERS 
Are The Best flied Of T: he Purchaser's Satisfaction 


Repeat orders for Kyler Boxing Machines are the best 
proof of the correctness of our design and of the high 
class workmanship and material that enter into our pro- 
duct. 


Our determination to build only the best in design and 
construction, backed by years of experience, insures 
complete satisfaction to our customers. 


We build three models: Model P, motor drive -- Model 
T, hand and foot operated -- Model H, hand only. 


Your satisfaction guaranteed -- Write for circular. 


Manufactured and Sold by 


Westminster Machine Works, Westminster, Md., U.S. A. 
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OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


Advantages of £ bu. ham- 
pers over field crates: 


—Hampers nest when empty crates 
won't. 

— Fruits and vegetables carry better 
in hampers. 


— Hampers speed up field work. 
SWING’S % HAMPERS 
ARE BEST QUALITY. 


Give usa chance to prove 
our claims. 


Send us an inquiry. 


SWING BROTHERS 


RIDGELY, MD. 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 


Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 


General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


| 

! ‘Relax your mind—and your body. Yeu’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are weicome. 


AN ITCHY FEELING 
A dusky lady went into a drug store and asked 
for one cent’s worth of insect powder. 
“But that isn’t enough to wrap up,” objected the 
drug clerk. 
“Man,” exclaimed the dark lady, “I ain’t asked you 
to wrap it up. Jes’ blow it down my back.” 


SUIT YOURSELF 
“Is this the weather bureau ?” 
"Yon, air.” 
“How about a shower tonight?” 
“It’s all right with me. Take it if you need it.” 


HOW IT STARTED 
Wife—Oh, you needn’t think you’re so wonderful. 
The night you proposed to me you looked absolutely 
silly! 
Husband—A coincidence. The fact is, I was ab- 
solutely silly!—Tit Bits. 


NOT A CHANCE 


Fred (horseback riding)—Hey, you! Don’t stop 
your car in front of my horse. 
Paul—Don’t worry, I know the rules. Don’t park 


in front of a plug. 


HE’S OUT 
The old gentleman was a trifle bewildered at the 
elaborate wedding. 
“Are you the groom?” he asked a melancholy look- 
ing man. 
“No, sir,” the young man replied, “I was _ elimi- 
nated in the preliminary tryouts.” 


THE RULING HAND 
Betty was milking when a mad bull tore over 
the meadow. To the astonishment of others who had 
fled to safety, the bull stopped within a few yards of 
the milking maid, turned and ran away. 
“Weren’t you afraid? Why did he run away?” 
they asked. 
“He got scared,” returned Betty. 


“This cow is his 
mother-in-law.” 


ACCORDING TO SIGNS 


Prof.—Why are you always late for class? 

Stude—Because of a sign I have to pass on my 
way here. 

Prof.—What has that to do with it? 

Stude—Why it says: “School Ahead: Go Slow.” 


SOME BIRD 
; Student—And poor Harry was killed by a revolv- 
ing crane. 
Englishwoman—My word! 
have in America. 


What firce birds you 


40 
(PP 00 0 0 0 0 0 0 

4 

a 
A 
co 


June 4, 1928 THE CANNING TRADE 41 


WHERE TO BUY 


ADHESIVES, PASTES AND GUMS. 
Arabol Mfg. Co., New York City. 
ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 
Planters Mfg. Co., Portsmouth, Va. 
BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, mM. 
BEET MACHINERY. 
Mach. Co., Salem, N. J. 
Psy Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Baskets, Wire, Scalding, Picking, etc. See Can- 
nery Supplies. 
BELTS, Carrier, Rubber, Wire, etc. ow: 
rte Mat and Mfg. Co., La Porte, Ind. 
See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 
i Co . Paper Co., Nort ergen, N. J. 
Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague Sells Corp., Chicago. 
Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 
% berg & Sons Co., Baltimore. 
Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
BOOKS, on Canning, Formula, Etc. 


All published by The Cogaien Trade, Baltimore. 
Complete Course in Canning. 

and Seil Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. 


ttle Caps. See Caps. 
Bottle oo. Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 


Mach. Co., Salem, N. J. 
Co., New York City. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. — 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Baltimore. 
Westminster Machine Works, Westminster, Md. 
BROKERS. 
d E. Jones & Co., Baltimore. 
— J. Meehan & Co., Baltimore. 
Messcher Brokerage Co., Chicago. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. Paper 
Products. 

Buckets pw Pails, Metal. See Enameled Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 


CANNERS, Fruits and Vegetables, etc. 
California Packing Corp., San Francisco. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 


Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


CANS, Tin, All Kinds. 

American Can Co., New York. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 

Metal Package Corp., New York, Baltimore. 
Phelps Can Co., Baltimore. 

Phillips Can Co., Cambridge, Md. 

Wheeling Can Co., Wheeling, W. Va. 

CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup. 

CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work: 

see Pulp Mchy; for bottling: see Bot. Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for Elevating, Conveying. See Conveyors. 

Checks, Employers’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 

CIDER AND VINEGAR MAKERS SUPPLIES. 

CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACHY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 

Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chieage. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co.. Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Broeton, N. Y. 


the Machinery and Supplies you need, and the Leading Houses that supply them. 
Consult the advertisements for details. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 

United Company, Baltimore. 


Corn Mixers and Agitators. See Corn Cooke: 
Filers. 


CORRUGATED PAPER PRODUCTS (Boxes 
Bottle Wrappers, etc.). 
Gibraltar Corrug. Paper Co., North Bergen, N. uv 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. , 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 

w. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 


Cutters, String Bean. See String Bean Mchy 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 
DRYERS, Drying Machinery. 
Edw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, ete. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 

EXHAUST BOXES. 
Anderson-Barngrover Mfg. Co., San J Cal. 
Ayars Machine Co., Saloon, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not hermetic- 
ally sealed). 


American Can Co., New York. 
Can Co., New York. 

ibraitar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 

Fillers and Cookers. See Corn Cooker-Fillers. 

Filling Machines, Bottles. See Bottlers’ Mchy. 

FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
yars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 

FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 

FINISHING MACHINES, Catsup, etc. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Friction Top Cans. See Cans, Tin. 

Fruit Graders. See Clean. & Grad. Mehy., Fruit. 

Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND — 
. Co., Brocton, N. Y. 
ae nl See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 
-Ch n Co., Berlin, Wis. 
Robins & Co., Baltimore. 
Sells Corp., cago. 
en, Electric. See Motors. 
GLASS BOTTLES, Tumblers, etc. 


, Steam. See Power Plant Equipment. 
See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. -_ 
Green Pea Cleaners. See Clean. and Grad. Mchy. 
Hoisting and Carrying Machines. See Cranes. 
Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 
NSURANCE, Canners’. 
ous Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
KETED PANS, Steam. 
rn Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., a Baltimore. 
lis Corp., icago. 
See Tanks, Glass-Lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., _— Baltimore. 
Ss e-Sells Corp., icago. 
Machine Co., Baltimore. 
KETTLES, Vacuum. 
Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 
National Canners Assn., Washington, D. C. 
LIMA BEAN RUBBERS. 
The Scott Viner Co., Columbus, O. 
Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 
Ayars Machine Co., Salem, N. J. : 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machine Co., Baltimore. 
Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Arabol Mfg. Co., New York City. 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & 6o., Inc., Baltimore. 
PEA AND BEAN SEED. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Md. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Falls, N. Y. 
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WHERE TO BUY—Continued 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. ¥. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 

PEELING KNIVES. 

A. K. Robins & Co., Inc., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 

PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

PEELING TABLES, Continuous. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Perforated Sheet Metal. See Sieves and Screens. 

Picking Boxes, Baskets, etc. See Baskets. 

Picking Belts and Tables. See Pea Can. Mchy. 

PINEAPPLE MACHINERY. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chi 
Zastrow Machine Co., Baltimore. 


Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. Can Makers’ Machinery. 
Power Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore, a 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 
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SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., lin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. — 


Supply House and General Agents. See Gen- 
eral Agents. 


SYRUPING MACHINES. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, Brass 
Checks, Rubber and Steel Type, Burning 
Brands, etc. 


A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkemp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langserkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md. 


. Sprague-Sells Corp., Chicago. 


TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 

TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 

TELEPHONE, TELEGRAPH, Quick Service. 
Amer. Telephone and Telegraph Co.—Everywhere. 

Testers, Can. See Can Makers’ Machinery. 

THERMOMETERS, GAUGES, etc. 

Ticket Punches. See Stencils. 

TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 
The Mellingriffith Co., Cardiff, So. Wales. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 


Hansen Cang. Mchy. Corp., Cedarburg, Wia 
Huntley Mfg. Co., Brocton, N. 


A. K. Robins & Go., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F, H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 


Variable Speed Countershafts. See Speed Ree. 
VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kawaunee, Wis 
Scott Viner Co., Columbus, Ohio. 
WAREHOUSING AND FINANCING. 
Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 
Gibraltar Corrug. Paper Co., North Bergen, M. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Fruit, Vegetable. 
Ayars Mach. Co., Salem, N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
S. O. Randall’s Son, Baltimore, Md. 
Sprague-Sells Corp., Chicago. ~ 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
Tanks, Wood. 
Wrappers, Paper. See Corrug. Paper Products. 
Wrapping Machines, Can. See Labeling Mach. 
WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


Pfaudler Co., Rochester, N. Zz. 
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THE CANNING TRADE 


CLO PLASH ) 
“PEERLESS” owing Ain compressor 1 YPE “G E” 


(With or without gear drive attachment) 


Can be had in any size 
from 7 h. p., displacing 
47 cu. ft. free air per 
minute to 52h. p., dis- 
placing 262 cu. ft. free 
air per minute, accord- 
ing to your require- 
ments. 

The splash oiling feat- 
ture warrants the life 


of all working parts. 


SLAYSMAN & CO. 801-11 E. Pratt St., Baltimore, Md. 
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WAKES BETTER-CANS CONTINENTAL: MANES BEFTER-CANS CE CONTINENTAL MAKE BETTER CONTENT MAKES BETER- CANS 


Maintaining a Service to Canners 
that 1s of inestimable value 
in producing 
Quality Foods 
Attractively Packed 


COAST TO COAST 


Symbol of Quality and Service 


CONTINENTAL CAN COMPAN 


INC. 


CONTINENTAL MAKES: BETTER CANS FACTOMES FROM OAST-TO CAS JERSEY CITY ASAI BALTIMORE ROMOKE AN JOSE LOSANGELES © SERVICE 
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MANES BETTEN-CANS CONTINENTAL MAES BETTER -CANS CONTINENTAL: WANES REFER -CAN SCS ETTER-CNS 


4 
ba 
Se 


